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#1	Social	Currency

Anything	we	share	that	makes	others	like	us!
1. Identify	what’s	remarkable	about	your	brand
2. Use	game	mechanics
3. Make	people	feel	like	insiders



What’s	Remarkable



What’s	Remarkable



Game	Mechanics



Feel	Like	Insider

http://www.viralblog.com/research-cases/how-hotmail-became-a-viral-hit-once/



#2	Triggers
Triggers	are	reminders	that	
spark	off	related	thoughts	
and	ideas.
1. Specific	Days	(eg Pi	

Day)
2. Seasons
3. Phrases/	Key	Words
4. Daily	Activities
5. Events



May	the	4th



Do	You	Remember	Her?



FRIDAY	is	a	Trigger!

https://blogs.adobe.com/digitalmarketing/digital-marketing/st-
patricks-day-triggers-and-why-all-ab-testers-should-buy-guinness-a-
drink/



Gimme Chocolate!

NASA’s	MARS	PATHFINDER



#3	Emotions
• Emotions	help	us	
connect	with one	
another

• They	inspire	us	to	act
• However,	not	all	
emotions	work	the	
same	way



Focus	on	High	Arousal	Emotions

Source: http://www.marketme.c.uk/the-principles-of-contagious-content-emotion/



What	Emotions	Do	You	Feel?

http://www.straitstimes.com/lifestyle/food/joseph-schoolings-
favourite-chye-tow-kway-stall-sells-out-early



The	World’s	Most	Famous	Dad

http://www.bravotv.com/blogs/dad-of-kids-who-interrupted-bbc-
news-interview-says-he-forgot-to-lock-the-door



#4	Practical	Value
Valuable and	useful stuff	
are	treasured	and	shared
1. Listicles and	tips
2. Templates
3. Tools
4. Guides
5. FAQs
6. Apps



Answer	Your	Customer	Questions



#5	Public	Visibility

People	will	follow	
what	they	see	others	
do	publicly	(eg take	
off	shoes	when	
entering	Japanese	
restaurant).

http://www.referralcandy.com/blog/monkey-see-monkey-10-examples-public-visibility-used-marketing/



What	brand	of	shoes	
are	these?



Free	Advertisement!



#6	Stories

• We	all	love	stories!
• Package	your	brand	into	
a	compelling	narrative



Stories	are	Trojan	Horses



Make	Them	the	Hero

https://www.facebook.com/humansofnewyork/?fref=ts

• Focus	on	your	
stakeholders (not	
you)

• Show	conflicts	and	
how	they	are resolved

• Keep	it	real



Source:	http://digitalrezonance.com/building-brand-stories/
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