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1 Social Currency

Anything we share that makes others like us!

1. Identify what'sremarkableaboutyour brand
2. Use game mechanics

3. Make peoplefeel like insiders



Social

What’s Remarkable




Social

What’s Remarkable
N

P o

can fly for six
Vu\turesm\ out ppng

The Statue of Liberty
wears a size
879 sandal.
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Social

% kk Run

7644 mi

X 165 8'42"/mi ) 1765

1 | JessicaC. 2201

2 B You 21.79

It's a dead heat.
You're neck and neck with Jessica C.

RUN MORE OFTEN X s

L

Currency Game MEChaniCS

My Rewards Details

24

STARS EARNED

You need 6 more Stars to reach Gold

Stars earned may take up to 24 hours to appear

"\ my @ o 1!_;?

Rewards




Social

Feel Like Insider

REGISTERED USERS

Login Name Password @

@ Frames @ No Frames ® My Default

®

hotmail

Who Should Sign Up?

The Si
gn Up Here!
World’s
FREE
Web-Based
Email |

Bous | The John C. Dvords THE(A)LIST
m Telecommunications
A Excellence PC Computing

wﬁ Award Top Pick
) for Internet

Email

http://www.viralblog.com/research-cases/how-hotmail-became-a-viral-hit-once/



#2 Triggers

Triggers are reminders that
spark off related thoughts
and ideas.

1. Specific Days (eg Pi
Day)

Seasons

Phrases/ Key Words
Daily Activities
Events

Al S




Triggers

May the 4th

Have a break, have a Kit Kat.”




Do You Remember Her?

IT'S FRIDAY

AND | HAVE 135!269,285 MORE
HITS THAN THURSDAY.




FRIDAY is a Trigger!

Google Trends: Rebecca Black
Feb. - March 2013

P I I
NS\ T Y
\EPALEPAUEPA SR LA

\ \
A AE A

| T T || T T I T

< SR~ JEO < DA < s N PR BT %

YooaY &Y & &Y & D %

Q7 A7 A7 N7 N7 O O O Q
O A7 o N o o AP o

A\ \
,\’\'\, ’L\\’ ’1«\\’ '\'\'\r ,L\'\?’ '1«\'{? ,»(\' o,\\’ A

%
J
o>

¥ of
DM

) % %) %
% Y % 5
Q Q Q
V V V
’b\c,\ ’b\(o\ 6,(\\

Rebecca Black

Google Trends data on Rebecca Black queries since Feb 2013. Note the spike every... you guessed it ...Friday.

https://blogs.adobe.com/digitalmarketing/digital-marketing/st-
patricks-day-triggers-and-why-all-ab-testers-should-buy-guinness-a-
drink/




Gimme Chocolate!

NASA’s MARS PATHFINDER




#3 Emotions

* Emotions help us
connect with one
another

* They inspire us to act

* However, not all
emotions work the
same way

tender
& natural

no zippers,
buttons

or seams
between
you & baby.

\"
Visi




. Focus on High Arousal Emotions

High Low
Arousal Arousal
Awe
Positive Excitement Contentment
Amusement
Negative IR Sadness
Anxiety




. What Emotions Do You Feel?

)

http://www.straitstimes.com/lifestyle/food/joseph-schoolings-
favourite-chye-tow-kway-stall-sells-out-early



mw! The \World’s Most Famous Dad

http://www.bravotv.com/blogs/dad-of-kids-who-interrupted-bbc-

news-interview-says-he-forgot-to-lock-the-door




#4 Practical Value

Valuable and useful stuff K7 e

CHILDREN'S

are treasured and shared ¢ ¢ 410

1. Listicles and tips T —
2. Templates st o e ot
3. Tools @ Choose the right seat

4. Guides ©) ol car ety

5. FAQS @ Surprising car seat facts

6. Apps @ Get help installing your car seat

@ Common terms and definitions

ABOUT




. Answer Your Customer Questions

River Bgols
CATCH THE WAVE N

POWERED BY
THURSDAY QPOOLS. MFG.

Learning Center Gallery Pool Designs Accessories About Blog Contact

How Much Do Inground Pools Cost?

Fiberglass vs Concrete vs. Vinyl Liner
Pools: Which Is Best?

How Do | Choose The Right Fiberglass
Pool Design For Me?

What Patio and Coping Options Should |
Consider?

What is the Fiberglass Pool Installation
Process?

What Pool Options and Accessories
Should | Consider?

How Do | Find a Reputable Pool
Builder?

How Do Inground Pool Warranties
Work?

How Can | Get Financing For My Pool?

How Do | Maintain a Fiberglass Pool?

How Can | Be Safe In My Pool?

How Can | Get a Fiberglass Pool Quote?




5 Public Visibility

People will follow
what they see others
do publicly (eg take
off shoes when
entering Japanese
restaurant).

http://www.referralcandy.com/blog/monkey-see-monkey-10-examples-public-visibility-used-marketing/






Public Visibility

Free Advertisement!




#6 Stories
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‘ OHCZ ‘g  We all love stories!
¢ -

9 * Package your brand into
1 s WiGe
U)On a compelling narrative




. Stories are Trojan Horses




Make Them the Hero
et

‘I've been on my own since the age of twelve. My mom decided that
her drug-dealing boyfriend was more important than me. One night |
came home from playing and the key wouldn't turn. | started banging

on the door but nobody answered. | lived with friends for the next few ¢ FOCUS on your

years. | went from house to house, couch to couch. My friend’s mom (

was a bartender so she got me a job washing dishes. | saved enough StakehOIders nOt
money to get a car when | turned sixteen, and | drove out to Arizona... yOU)

See more

* Show conflicts and
how they are resolved

e Keepit real

QO % Mark Khoo and 160k others 4.2k Comments 4.5k Shares 3 v https://www.facebook.com/humansofnewyork/?fref=ts



CONTAGIOUS:

WHY THINGS CATCH ON

SITIEIPIPIS

SOCIAL PRACTICAL
CURRENCY  TRIGGERS EMOTION PUBLIC VALUE STORIES
People care Top-of-mind When we care, The more public Useful things gets Information
about how they means we share. something is, the shared. travels. Stories
look to others. tip-of-tongue. more chance of are vessels.
imitation.

Source: http://digitalrezonance.com/building-brand-stories/




Connect With Me

walter@coolerinsights.com

https://www.facebook.com/coolinsights

https://www.linkedin.com/in/coolinsights/

https://twitter.com/coolinsights

https://www.instagram.com/coolinsights/

coolerinsights.com




