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NCIF WSQ SEARCH ENGINE MARKETING (SEM) AND DISPLAY (PPC) CERTIFICATION COURSE

COURSE OVERVIEW
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NICF WSQ SEARCH ENGINE
MARKETING (SEM) AND
DISPLAY (PPC)
CERTIFICATION COURSE
Become a Google Ads Certified Professional

THIS COURSE IS

ACCREDITED BY:

This course is accredited by SkillsFuture Singapore under the WSQ Skills
Framework ICT-SNM-4017-1.1 Marketing Campaign Management

TGS No.: TGS-2020513818 / TGS-2020513812
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Course Duration

Mode of Delivery

Course Fee

3 Days (24Hours)

Classroom, Instructor-Led, Hands-On

9am - 6pm

Trainings are conducted live in Singapore

S$990
From $366.30 (inclusive of GST)
after 70% SkillsFuture Funding

WHAT IS THIS COURSE ABOUT?

COURSE DESCRIPTION
In this 3-day comprehensive and hands-on Google Ads Search
(SEM) and Display (PPC) certification course, candidates will learn
step by step, how to develop a Google search and display
advertising strategy and create campaigns that will effectively
generate leads, sales, and web traffic.

In the Search Advertising track, candidates will learn how to set up Google Ads search advertising campaigns from scratch, which include setting
appropriate daily budgets and keyword bids, conducting keyword research, and writing text ads to drive targeted traffic from Google Search.
In the Display Advertising track, candidates will demonstrate the ability to effectively deliver display ads, which include banner, text, and smart ads
on the Google Display Network (Websites, YouTube, Gmail, Mobile Apps) to achieve specific marketing objectives. Candidates will learn how to reach
new and existing customers using In-Market, Custom Intent, Affinity, and Remarketing audience targeting, increase efficiency with automated
bidding strategies, and improve campaign performance with Google Ad’s Performance Planner.
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Candidates will also demonstrate the ability to measure and optimize ad campaign performance using Google’s measurement solutions such as
conversion tracking.

By attaining the Google Ads
certifications, Google recognizes
candidates as certified online
advertising professionals who have
demonstrated proficiency in building
and optimizing Google Ads campaigns.

In order to reinforce the concepts learned,
participants will participate in live exercises,
group discussions, role-playing, Q&A
sessions, and undertake interactive quizzes.
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Target Audience
This course is suitable for Marketing Managers, Marketing
Executives, Performance Marketers, Media Specialists,
Business Owners, and Individuals who manage or execute the
technical aspects of Google Ads.
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COURSE HIGHLIGHTS
In the Google Ads (AdWords) Search
Engine Marketing (SEM) Certification
track, candidates will learn:
✓ How to set up a Google Ads Search advertising campaign from scratch
✓ How to manage Google Search Ads campaigns in-house or outsource
to an external vendor
✓ Techniques to Measure, Analyze, and Optimise your Search campaigns
based on insights from industry experts
✓ That industry best practices may not always be the right way to go
✓ SEM strategies that will increase web traffic, lead generation, and sales
✓ How to pass the Google Ads Search Certification exam with a score of
at least 80%
✓ And much more
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COURSE HIGHLIGHTS (CONT…)
In the Google Ads (AdWords)
Display (PPC) Certification track,
candidates will learn:
✓ How to set up a Google Ads Display advertising campaign from scratch
✓ How to manage Google Display Ads campaigns in-house or outsource
to an external vendor
✓ Techniques to Measure, Analyze, and Optimise your Display
campaigns based on insights from industry experts
✓ That industry best practices may not always be the right way to go
✓ GDN strategies that will increase brand awareness, web traffic, lead
generation, and sales
✓ How to pass the Google Ads Display and Measurement Certification
exams with a score of at least 80%
✓ And much more
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COURSE OBJECTIVES
By the end of the Google Ads
(AdWords) Search Engine
Marketing (SEM) Certification
track, candidates will be able to:
✓ Set up a Google Ads Search advertising campaign from ground up
✓ Perform detailed segmentation and organise the structure of keywords,
ad creatives, and ad groups for precise targeting and optimal results
✓ Create successful text ads that drive clicks and conversions
✓ Conduct effective and extensive keyword research with the Google
Keyword Planner
✓ Set up conversion tracking for measuring performance
✓ Implement advanced SEM bidding strategies (e.g. Target Search
Impression Share, Enhanced CPC, Target CPA, Target ROAS)
✓ Analyze reports and optimise campaigns to maximise return on
investment
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COURSE OBJECTIVES (CONT…)
By the end of the Google Ads
(AdWords) Display (PPC)
Certification track, candidates
will be able to:
✓ Set up a Google Ads Display advertising campaign from ground up
✓ Perform detailed audience targeting strategies and A/B tests to
improve returns on ad spend
✓ Create compelling banner ads that drive clicks and conversions
✓ Set up remarketing audience lists to re-engage potential and
existing customers
✓ Set up conversion tracking for measuring performance
✓ Implement advanced Display ad bidding strategies (e.g. Enhanced
CPC, Target CPA, Target ROAS, Viewable CPM)
✓ Analyze reports and optimise campaigns to maximise return on
investment
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COURSE OUTLINE
This course comes with 3-year free access to the e-learning course videos.

FUNDAMENTALS OF GOOGLE
SEARCH ADVERTISING

GOOGLE ADS SEARCH
ADVERTISING CAMPAIGN SETUP

Instructor-led | Mode of delivery (Presentation,
lecture, case studies)

Instructor-led | Mode of delivery (Presentation,
lecture, demonstration and modelling, group
discussion, group presentation, hands-on practical)

▷ How to Advertise on Google Search (SEM)
▷ Why Google Search Ads?
▷ How Google Ads Search bidding auction works
▷ What is Ad Rank, and how to calculate it?
▷ Structure of a Google Ads account, Search
Campaign and Ad Group

▷ Creating a Google Ads account
▷ Exploring the Google Ads account interface
▷ Creating a Search Ads (SEM) campaign
▷ Location targeting options
▷ Reaching the right search audiences
▷ Bidding and budgeting strategies
▷ Keyword targeting and match types modifiers
▷ How to write compelling text ads
▷ Creating search ad extensions
▷ Conducting keyword research with Google Keyword planner
▷ Adding negative keywords
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▷ Previewing search ads

COURSE OUTLINE (CONT…)
GOOGLE ADS SEARCH
ADVERTISING OPTIMISATION
Instructor-led | Mode of delivery (Presentation,
lecture, case studies, hands-on practical)

▷ Setting up conversion tracking
▷ Understanding your search advertising goals
▷ Important search advertising metrics to measure
and optimise
▷ Boosting search ads performance with
optimisation score
▷ Increasing conversions with Performance Planner
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ASSESSMENT
▷ Google Ads Search Certification Exam

COURSE OUTLINE
FUNDAMENTALS OF GOOGLE
DISPLAY ADVERTISING

GOOGLE DISPLAY ADVERTISING
CAMPAIGN SETUP

Instructor-led | Mode of delivery (Presentation,
lecture, case studies)

Instructor-led | Mode of delivery (Presentation,
lecture, demonstration and modelling, group
discussion, group presentation, hands-on practical)

▷ How to Advertise on the Google Display Network
(GDN)
▷ Why Google Display Ads?
▷ How your ads show on the Google Display Network?
▷ Structure of a Google Ads account, Display
Campaign and Ad Group

▷ Creating a Google Ads account
▷ Exploring the Google Ads account interface
▷ Creating a Google Display Ad campaign
▷ Location targeting options
▷ Reaching specific audiences on GDN (In-market,
Affinity, Custom Intent, Remarketing, Website
Placements, Topic targeting)
▷ How to design compelling banner ads
▷ Setting up remarketing and creating remarketing
audience lists
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COURSE OUTLINE (CONT…)
GOOGLE DISPLAY ADVERTISING
MEASUREMENT AND OPTIMISATION
Instructor-led | Mode of delivery (Presentation,
lecture, case studies, hands-on practical)

▷ Setting up conversion tracking
▷ Understanding your display advertising goals
▷ Important display advertising metrics to measure
and optimise
▷ Boosting display ads performance with
optimisation score
▷ Increasing conversions with Performance Planner
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ASSESSMENT
▷ Google Ads Display Certification Exam

NCIF WSQ SEARCH ENGINE MARKETING (SEM)
AND DISPLAY (PPC) CERTIFICATION COURSE

CERTIFICATION

Certificate of Completion and Google Ads Certificate
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Certification of completion will be issued by Equinet Academy upon achieving
attendance of at least 75% of the course. A Google Ads Search and Display Certification
will be issued by Google via the Skillshop platform upon achieving at least an 80% score
in both 75-minute assessment.

TRAINER PROFILE

LIN XUANBIN
Xuanbin is the Asia Pacific Head of Digital Marketing for a listed Global FTSE 100 company. With 10 years of digital
marketing experience under his belt, Xuanbin’s career has spanned MNCs, private companies, and government
agencies across Recruitment, IT, Media, Financial Services, and International Trade industries.
Xuanbin has spent more than half of his career as a performance marketer specialising in Paid Media, with deep
expertise in Paid Search and managing millions of dollars in ad spend across the Asia Pacific region. A hands-on
digital marketing leader, Xuanbin is also well-versed in web analytics, marketing automation, and website
management.
Having been on both brand and agency sides, Xuanbin strongly believes in empowering brand marketers with a
deeper understanding of the digital marketing landscape to achieve better alignment with their agencies; therein
maximising the potential of their partnership and digital marketing performance.
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TRAINER PROFILE

LIN XUANBIN (CONT…)
During his stints in award-winning global media agencies, Xuanbin planned and strategised digital marketing
campaigns over the Asia Pacific region for some of the world’s largest companies. Some of which included
Hotels.com, SAP, MINI, and Laneige.
Xuanbin is also a certified adult educator with the WSQ Advanced Certificate in Training and Assessment (ACTA). A
self-directed learner himself, Xuanbin is currently a student of Agile methodologies and new languages such as
SQL and Python.
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TRAINER PROFILE

KOH YOET SIANG
YS is the Marketing Director of Equinet Academy. He has more than a decade of marketing experience and has
worked across 15 industry verticals, both at the client-side and in a 360° marketing agency he built early-on in his
career. Collectively, that agency has worked on more than 210 digital projects, ranging from SEO/SEM, web/
mobile app developments to digital advertising and media plans. Today, he is a consulting partner there.
A T-shaped marketer, YS has performed in digital consulting, marketing, growth, account management,
communications, and product & project management remits. He has served clients from corporate services, the
e-commerce space, financial services, non-profit organisations, tech companies and more. A few other industries
he has worked with include the government (GovTech), banking (DBS), insurance (AIA), professional services
(Page Group) and management consulting (Mastercard Advisors).
While working as a regional marketer at a global online travel agency, he revamped the email marketing channels
within a FY quarter, driving the EDM open rate from 10% to 30% across 11 countries and 6 languages. A former cofounder of an m-commerce shopping app (KIV), YS successfully used guerrilla marketing tactics to achieve a
S$10-per-customer acquisition cost during the dawn of the mobile apps era. During his tenure as an independent
media consultant, he audited the media plan of a client’s advertising agency of record (AOR), which resulted in a
3X conversion upli for the media campaign at one of Forbes Asia’s 200 best brands.

ft
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TRAINER PROFILE

KOH YOET SIANG (CONT …)
As an in-house career advisor at Equinet Academy, YS mentors trainees with regards to the contemporary skillsets and competencies required to thrive in the fast-paced digital marketing landscape of today. YS’ experience as
a trainer has seen him deliver digital marketing training to over 1,500 individuals. YS graduated with an MBA from
the National University of Singapore and holds a Bachelor of Business Management from RMIT University. In his
free time, YS listens to audiobook summaries and participates in spartan and triathlon races.
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WHY LEARN AT EQUINET?
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OUR CLIENTELE

COMPANIES WHO HAVE ATTENDED OUR COURSES
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ENJOY

ACCESS

COMPLIMENTARY REFRESHER

POST-TRAINING SUPPORT

Re-attend the course, free of charge. Up to 1
complimentary refresher for up to 3 years after the
last date of the course attended.*

The post-training support programme is available to past
trainees who have successfully completed the course. It
serves as a consultation to address any hurdles faced while
implementing the strategies and tactics shared during the
course on real world campaigns. Contact your course trainer
directly via email.

* Refresher seats are specially allocated for refresher trainees and are non-participative.
Refresher trainees may opt to take up participative seats subject to availability.
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GET

COMPREHENSIVE AND

HANDS-ON

STRUCTURED CURRICULUM

Retain knowledge better through practice and feedback. We
apply instructional design methodologies such as Gagne’s 9
Events of Instruction to enhance your learning and retention.

Course modules are designed to build on the foundations,
gradually leading up to the main course, and finally reinforcing
the concepts learned through practice and feedback.

EXPERIENCE
CURRICULUM AND COURSEWARE ARE

UP-TO-DATE
Our curriculum developers who are in
charge of keeping the curriculum and
courseware up to date are active
practitioners and experts in their
respective fields.

REALISTIC,

REAL-WORLD
PRACTICAL SETTING
Shorten your learning curve through realworld case studies and practical examples.

MODERN TRAINING
FACILITIES
Our training rooms are equipped with
laptops, 500mbps internet connection,
hexagon-shaped cluster seating, and
comfortable swivelling chairs, providing
you a cozy yet open learning environment.

GAIN
DEVELOPED AND DELIVERED BY

INDUSTRY EXPERTS
Our team of digital marketers are
passionate individuals dedicated to
imparting their years of knowledge
and experience to our learners.
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3-YEAR ACCESS TO
COURSE MATERIALS
Worried your course materials accessed a
year ago have become outdated? Fret not,
signing up for this course gains you 3-year
access to the course materials via our
learning management system.
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TAKEAWAY

ACTIONABLE
STRATEGIES
Takeaway actionable strategies,
WRITE HERE
frameworks, and processes you can
Feature
implement to new
or existingName
campaigns.

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS
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Alice Chng

Maggie Mok

StarHub

JCS Biotech

“The course has given me the depth of understanding on
SEM and I am now more confident to navigate the google ad
platform on my campaign. And this new knowledge will
definitely help me to communicate better with my agency to
improve on my search performance.”

“Before signing up, I have doubts if the course will be useful
and whether I can learn new knowledge. After completing
the course, I have no regrets in signing up. I am satisfied with
the course conducted by trainer Xuan Bin and picked up
useful skills that I believe I can apply in my work. The trainer
conducted the course well and explained the concepts in an
applicable way. Strongly recommend anyone to pick up a
course from Equinet if you wish to learn about digital
marketing. ”

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS (CONT…)
Siew Ann

Gaynor Lim

Equinet Academy’s Google Ads Fundamentals course is
excellent. I can’t really fault it for anything. To me, the
course’s main selling points are that it is taught by a
competent and experienced Google Ads professional, and its
hands-on approach to teaching Google Ads. I really
appreciated how we had many opportunities to try things
out on our own, and then receive helpful feedback on the
spot.

“I love the hands-on approach setting up the Ad Campaigns
step by step. One of the important highlights of the course
was on how to analyse the competitive metrics and potential
profitability of the keywords. This was extremely useful
because it prevented me from wasting unnecessary budget
on keywords that were not likely to convert, and instead
focus on keywords that were more likely to convert.”

Read full review at lancerX.com
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COURSE FUNDING
The following course funding & subsidies are available for WSQ courses.
For more detailed funding information, visit www.equinetacademy.com/faq

WSQ Course Funding (Up to 70% Subsidy)

Skillsfuture Credit

What are WSQ Courses? The Singapore Workforce Skills Qualifications (WSQ) is
a national credential system by SkillsFuture Singapore that trains, develops,
assesses and certifies skills and competencies for the workforce.

What is SkillsFuture Credit? Singapore Citizens above 25 with SkillsFuture
Credits in their SkillsFuture Credit account may use it to offset any
outstanding course fees for SkillsFuture approved courses.

Calculation of funding eligibility
Original Course Fee: $990
Net payable fees after funding are as follows:

Absentee Payroll

COMPANY-SPONSORED
(SME)
COMPANY-SPONSORED
(Non-SME)
SELF-SPONSORED
(21 - 39 years old)
SELF-SPONSORED
(Above 40 years old)
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What is Absentee Payroll? Absentee Payroll (AP) funding is a grant to help
employers defray the manpower costs incurred when they send their
employees for certifiable skills training during working hours.

SINGAPOREAN CITIZEN

SINGAPOREAN PR

$366.30

$366.30

(Before GST: $297)

(Before GST: $297)

$564.30

$564.30

(Before GST: $495)

(Before GST: $495)

$564.30

$564.30

(Before GST: $495)

(Before GST: $495)

$366.30

$564.30

(Before GST: $297)

(Before GST: $495)

Post-Secondary Education Account (PSEA)
What is PSEA? Singaporean Citizens can use his/her PSEA funds to pay for
approved fees and charges for WSQ programmes. The PSEA will be closed when
the account holder turns 31. Any unused funds in the PSEA will be transferred
to the account holder’s CPF.

Skillsfuture Enterprise Credit (SFEC)
For SSG-funded courses, companies can tap on the SFEC to subsidise up to
90% of out-of-pocket fees (i.e. nett course fees after funding, certification fees,
assessment fees) for WSQ courses, capped at $10,000 per company.

COURSE SCHEDULES

Course Duration: 3 Days (9am – 6pm)
View Available Course Dates via
www.equinetacademy.com/courses/google-ads-course-registration

Online classroom and Face-to-face learning modes available.
29

FREQUENTLY ASKED QUESTIONS

FAQs
+ Do I have to prepare anything before attending

+ What is Google Ads and why is it important?

the course?

Google Ads, formerly known as Google AdWords, is a digital
advertising platform for marketers to advertise on Google
audience networks such as Google Search, YouTube, Google
Display Network, Gmail, and mobile apps.

For in-person training, do bring along a laptop. You also have the
option to loan a laptop from us for the duration of the course. You
may also want to bring along a jacket in case the room gets cold.
For online classes, do ensure you have a functional laptop and
have Zoom installed prior to class. For more details, you may read
the Online-based Classroom Learner Guide.
As there will be WSQ assessments conducted in this course, you are
required to bring along your NRIC or any form of photo
identification for ID verification purposes.
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+ Is the certification from Google?
Yes. During the course, you will attempt both the Google Ads
Search and Display Certification exams. Upon attaining a passing
score of 80%, you will be awarded a certificate from Google for
each exam. You will also receive a WSQ Statement of Attainment
awarded by SkillsFuture Singapore.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What is the passing rate?
The passing rate is 80-90% based on our records. Should you not
pass the Google Ads exams on your first try, you may re-sit the
course at no additional cost or reattempt the exams at your own
time and convenience.

+ Isn’t it sufficient to just take the official Google
Ads Certification online? What value does this
course add to the existing Google Ads
Certification course offered by Google?
Besides real world case studies and hands-on instructional methods
developed and delivered by industry experts and can clarify your
doubts in real time, we also offer post-training support which
includes unlimited 2-hour Ask Me Anything sessions with an industry
expert for up to 3 years, an online refresher seat within 3 years posttraining, access to an insider community, and 3-year access to up-todate courseware via the learning management system.
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+ Do I need to have a business/personal website
for the course?
No, you do not need to have a business or a personal website for
this course as you will be running ad simulations for a dummy
website. However, if you do have an existing website you would like
to run ads for, you may simulate running ads for it during the handson practical sessions.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Are there any other prerequisites/criteria I
need to meet in order to attend this course?

for this course?

You are required to have basic computer navigational
skills such as opening and closing, dragging and
dropping, copying and pasting of files.

You may be eligible for up to 70% SkillsFuture subsidies. If you
wish to check your funding eligibility, you may complete step 1
of the course registration form to check your nett course fees
payable after all available subsidies.

If you have no prior experience in digital advertising or
digital marketing, attending the Digital Marketing
Essentials course or the WSQ Digital Advertising Course
prior to this course is highly recommended.
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+ Are there any funding or government subsidies

For more information on all available course funding/grants/
subsidies, you may check out this FAQ page.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Do you offer career assistance for job seekers

+ What is the difference between online classroom

looking to get into digital marketing?

and in-person classroom learning modes?

Yes. We offer career assistance and job placements through our
digital marketing hiring and career assistance programs. Visit our
career portal for more information.

Typically, in a traditional classroom, classes are conducted with 1
trainer to 20 – 24 learners in a cluster or classroom seating format.
Group discussions, group presentations, lectures, peer-to-peer
coaching are all conducted face-to-face (in-person).

+ If I have any questions after the course, can I
consult the trainer?
Yes, you may contact your trainer after the course. There are
other post-training support channels such as the Equinet
Academy Insider Community where you may network with
like-minded individuals and industry experts and live Ask Me
Anything sessions where you may seek advice from a subject
matter expert.

In an online-based classroom, lessons will be delivered via a video
conferencing software, Zoom. Lectures will be conducted via
screensharing, while group discussions and group brainstorming
will be conducted via “breakout” rooms (individual virtual rooms)
to split up discussions into smaller groups.
Both learning modes essentially offer the same course content and
learning outcomes.
Read the Online-based Classroom Learner Guide for a more
detailed comparison on both formats.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Can't I learn everything over the internet?
Our courses offer a very hands on approach so that you will
be able to apply what you learn immediately. Moreover, our
trainers are industry practitioners who will be able to answer
your questions and offer expert advice in real time.
We also offer post-training support which includes 2-hour Ask
Me Anything sessions with an industry expert for up to 3
years, an online refresher seat within 3 years post-training,
access to an insider community, and 3-year access to up-todate courseware via the learning management system.
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+ Will there be video recordings of the session
made available for reference after class?
Unfortunately, we are unable to provide video recordings of
the class due to PDPA regulations (Personal Data Protection
Act). However, all courseware and e-learning videos are
accessible online via the learning management system for 3
years. You may also sign up for a complimentary online
refresher course for up to 3 years post-training.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Are these short courses sufficient to achieve
desirable learning outcomes?

me meet my objectives.

Equinet Academy’s courses are meticulously designed to provide
bite-sized yet comprehensive information that are highly relevant to
the industry's needs. Through a combination of individual project
work, peer-to-peer interaction, and practice and feedback, trainees
can immediately apply the concepts learnt in class to their real
world projects.

If you are unsure about your learning objectives, you may use
the Course Selector Tool to get course recommendations
tailored to your needs. If you are still unsure whether this
course is suitable for you, please leave your contact details
here. A course consultant will get in touch with you to
recommend appropriate course(s) based on your learning
objectives.

If you feel that you have not met the learning objectives at the end
of the course, you are always welcomed to re-sit the course online
without any additional cost. You will also have full access to the
courseware online which you may review during and after the
course, and post-training support to address any challenges you
may face along your learning journey through consultation with
subject matter experts.
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+ I'm still unsure whether this course can help

NCIF WSQ SEARCH ENGINE MARKETING (SEM) AND DISPLAY (PPC) CERTIFICATION

SkillsFuture Funding Available*

SIGN UP NOW
*https://www.equinetacademy.com/google-ads-search-display-certification-course/
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Registered Course Names and Course Codes:

Accounting and Corporate Regulatory

Course Support Period:

NICF WSQ SEARCH ENGINE MARKETING (SEM) AND DISPLAY (PPC)

Authority (ACRA) registration number:

11 Nov 2020 - 10 Nov 2022 (In-person classes)

CERTIFICATION COURSE | TGS-2020513818 /

201708981D

11 Nov 2020 - 10 Nov 2022 (E-learning Classes)

NICF WSQ SEARCH ENGINE MARKETING (SEM) AND DISPLAY (PPC)
CERTIFICATION COURSE (SYNCHRONOUS E-LEARNING) | TGS-2020513812

