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Course Brochure

NICF WSQ EMAIL MARKETING
How to Develop and Implement Effective
Email Marketing Strategies
Choose from online-based or face-to-face classroom learning modes
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WSQ EMAIL MARKETING

COURSE OVERVIEW
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THIS COURSE IS

ACCREDITED BY:
NICF WSQ EMAIL MARKETING
How to Develop and Implement Effective
Email Marketing Strategies

This course is accredited by SkillsFuture Singapore under the WSQ
Skills Framework ICT-SNM-5017-1.1 Marketing Campaign Management

Course Codes:
TGS-2022013776/TGS-2022013731
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Course Duration

Mode of Delivery

Course Fee

16 Hours

Online-based or Face to Face Classroom

S$888
From $337.44 (inclusive of GST)
after 70% SkillsFuture Funding

WHAT IS THIS COURSE ABOUT?

COURSE DESCRIPTION
Email marketing has been around for a long time. Despite the growth in social media
platforms like TikTok and Instagram, email marketing continues to be an essential part
of every marketer’s toolkit. For every $1 spent, email marketing generates $38 in return
on investment (ROI).
In this 2-day hands-on email marketing course, participants will uncover powerful
email marketing automation and lead nurturing strategies and understand the
technical features & capabilities of email marketing automation software.
Participants will also learn how to develop a streamlined customer lifecycle plan and
set up lead generation and lead nurturing campaigns hands on, in order to synergise
integrated marketing campaigns and boost revenue.

Why Email Marketing?:
• Is cost-effective and has a high ROI. Email Marketing yields an average 3,800% return on investment for businesses and for every $1 spent on email
marketing, the average return on investment is $38. – Campaign Monitor.
• Has wider reach than social media. There are 3 times more email accounts than there are Facebook & Twitter accounts combined – Campaign Monitor
• Has high deliverability rates. 90% of email gets delivered to the intended recipient’s inbox (source: Nate Elliott) whereas
• only 2% of Facebook fans see your posts on their newsfeed (source: Ogilvy).
• Is the preferred medium to receive promotional content. Studies show 72% of people prefer to receive promotional content through email, compared to
17% who prefer social media. (source: marketingsherpa)
• Has high conversion rates. “Out of all the channels I tested as a marketer, email continually outperforms most of them. Not only does it have a high
conversion rate, but as you build up your list you can continually monetize it by pitching multiple products” – Neil Patel.
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Target Audience

Prerequisites

This course is suitable for Marketing Executives, Marketing
Managers, Content Marketing Strategist, and Individuals who
are looking to understand how email marketing can be integrated
into existing marketing strategies to achieve marketing objective
and Develop and launch effective email marketing campaigns to
boost sales, customer engagement, and nurture customer
relationships.

You are required to have basic computer navigational
skills such as opening and closing, dragging and
dropping, copying and pasting of files.

COURSE HIGHLIGHTS
In this email marketing course, you will learn:
✓ How to set up and launch email marketing campaigns from ground zero
✓ How to tailor and deliver customised marketing communications based on your
customer lifecycle stages to achieve marketing objectives
✓ How to perform email list and contact database segmentation for better targeting
and engagement
✓ How to measure and optimise your email marketing performance
✓ Lead generation, lead nurturing, and customer lifecycle marketing strategies
✓ And much more
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COURSE OBJECTIVES
By the end of the class,
trainees will be able to:
✓ Develop and implement an effective email marketing strategy
✓ Establish email marketing campaign objectives and performancemetrics
to measure the effectiveness of email marketing implementation
✓ Define customer personas and perform segmentation of contact
database and email lists for more relevant targeting and personalisation
of products and services
✓ Source, evaluate, and select the most appropriate email marketing
platform for the business
✓ Integrate social media marketing efforts with email marketing campaigns
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COURSE OBJECTIVES
By the end of the class,
trainees will be able to:
✓ Develop a lifecycle marketing strategy in order to communicate relevant
email marketing messages at appropriate intervals
✓ Drive email marketing campaign development and implementation that
leverage both email marketing automation and CRM tools in alignment
with marketing strategy
✓ Identify important email marketing metrics to track and analyse in order
to achieve objectives
✓ Evaluate email marketing performance metrics and recommend
improvements to email marketing strategy and action plans based on
evaluation outcomes
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COURSE OUTLINE
INTRODUCTION TO EMAIL MARKETING,
MARKETING AUTOMATION AND
CUSTOMER RELATIONSHIP MANAGEMENT
Instructor-Led | Mode of Delivery (Lecture)

DEFINE EMAIL MARKETING CUSTOMER
PERSONAS AND CAMPAIGN OBJECTIVES
Instructor-led | Mode of Delivery (Lecture, Group
Discussion, Group Presentation)

‣

What is lifecycle marketing and why is it important?

‣

Understanding customer lifecycle marketing in relation to
email marketing

‣ What is Customer Relationship Management?

‣

Types of lifecycle emails with examples

‣ The Power of Email Marketing and its role in a digital
marketing strategy

‣

Define email marketing campaign objectives

‣

Define customer personas for email marketing

‣ What is Email Marketing and why is it important?
‣ What is Marketing Automation and its importance?

‣ Inbound vs outbound email marketing and why you
should focus on inbound methods
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COURSE OUTLINE (CONT…)
FUNDAMENTAL PRINCIPLES OF
EMAIL MARKETING SEGMENTATION
AND PERSONALISATION
Instructor-led | Mode of Delivery (Lecture, Group Project
Work, Group Discussion, Group Presentation, Brainstorming,
Drill and Practice, Demonstration and Modelling)

‣
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What is an email list?

‣

Why are contact databases and email lists important?

‣

Contact database management and segmentation strategy

‣

5 Ws of Segmentation (Who, what, when, where, why)

‣

Segmentation of implicit and explicit data

‣

Person-related (B2C) vs company-related (B2B) segmentation

‣

Segmentation targeting based on channel preference - E.g. Direct
mail, social media, SMS, mobile, Apps, etc.

‣

What a good segmentation strategy looks like (real-world examples)

CHOOSING A RELIABLE EMAIL
MARKETING SOFTWARE PROVIDER
Instructor-led | Lecture, demonstration and modelling,
drill and practice, case study, didactic questioning,
group brainstorming, group presentation, group project
work

‣

Email Marketing Vs Marketing Automation Vs CRM software

‣

Understanding the current CRM, email marketing, and
marketing automation platforms

‣

Navigating the common features of CRM, email marketing,
and marketing automation tools

‣

How to source and choose the right email marketing
software based on your business requirements

COURSE OUTLINE (CONT…)
EMAIL MARKETING LEAD GENERATION
AND CUSTOMER DATA ACQUISITION
Instructor-led | Mode of Delivery (Lecture, Group Project
Work, Demonstration and Modelling, Case Study)

‣

Identifying and Acquiring Sales and Marketing
Information for Marketing Purposes

‣

How would you collect the data? (Pop-ups, squeeze/
landing pages, CTAs)

‣

12

Accelerating signups with lead magnets

EMAIL MARKETING CAMPAIGN
IMPLEMENTATION: LEAD SCORING,
ADVANCED SEGMENTATION, AND
LEAD NURTURING
Instructor-led | Mode of Delivery (Lecture, Group Project
Work, Demonstration and Modelling, Case Study)

‣

What is lead scoring?

‣

Understand lead scoring best practices

‣

Creating a lead scoring model

‣

Managing and overseeing sales performance

‣

Types and examples of lead magnets

‣

Thank you pages best practices

‣

Overview of all your accounts

‣

Welcome emails and what’s next?

‣

Monitor your customer health and provide customer
support at the right time

‣

Personal Data Protection Act (PDPA) and General Data
Protection Regulation (GDPR) Guidelines

‣

What is lead nurturing?

COURSE OUTLINE (CONT…)

‣

Developing a lead nurturing strategy

‣

Creating email copy (email copywriting best practices)

‣

Email marketing lead nurturing strategies: types of
emails for email marketing (e.g. welcome emails, trust
building, transactional, promotional. progressive
profiling, goodbye emails, etc.)

‣

Designing an email (layout, images, and styling best practices)

‣

How to ensure a mobile-first experience

‣

Test sending your first email (pre-send email checklist)

‣

Email sending best practices

‣

Integrating social media with email marketing

‣

‣
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Creating your first email campaign on active campaign
(hands-on)
Writing effective email subject lines (headline
copywriting best practices)

COURSE OUTLINE (CONT…)
EMAIL MARKETING LEAD GENERATION
AND CUSTOMER DATA ACQUISITION

EMAIL MARKETING ANALYTICS
AND OPTIMISATION

Instructor-led | Mode of Delivery (Lecture, Group Project
Work, Demonstration and Modelling, Case Study)

Instructor-led | Mode of Delivery (Lecture, Group Project
Work, Demonstration and Modelling, Case Study)

‣

How to improve email engagement by automating and optimising
lifecycle workflows based on user behaviour

‣

Understand triggers for automation

‣

Grow sales with sales automation

‣

Learn how to use marketing automation for account management

‣

Create a personalised customer experience

‣

Essential email marketing metrics every marketer should track and
optimise (Open Rate, Click-Through Rate, Conversion Rate, List
Growth / Decline Rate, ROI)

‣

Integrating email marketing tracking with Google Analytics

‣

How to measure and improve your email deliverability

‣

Email marketing analysis and optimisation framework and processes

‣

Summary and recap

ASSESSMENT
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‣

Individual project work presentation

‣

Case study with written questions

NICF WSQ CONTENT MARKETING STRATEGY

CERTIFICATION
Certificate of Completion
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A SkillsFuture WSQ Statement of Attainment (SOA) – ICT-SNM-5017-1.1 Marketing
Campaign Management under the National Infocomm Competency Framework (NICF)
and Certification of Completion by Equinet Academy will be awarded to candidates
who have demonstrated competency in the WSQ Email Marketing assessment and
achieved at least 75% attendance.

WSQ EMAIL MARKETING

WHY LEARN AT EQUINET?
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OUR CLIENTELE

COMPANIES WHO HAVE ATTENDED OUR COURSES
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ENJOY

ACCESS

COMPLIMENTARY REFRESHER

POST-TRAINING SUPPORT

Re-attend the course, free of charge. Up to 1
complimentary refresher for up to 3 years after the
last date of the course attended.*

The post-training support programme is available to past
trainees who have successfully completed the course. It
serves as a consultation to address any hurdles faced while
implementing the strategies and tactics shared during the
course on real world campaigns. Contact your course trainer
directly via email.

* Refresher seats are specially allocated for refresher trainees and are non-participative.
Refresher trainees may opt to take up participative seats subject to availability.
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GET

COMPREHENSIVE AND

HANDS-ON

STRUCTURED CURRICULUM

Retain knowledge better through practice and feedback. We
apply instructional design methodologies such as Gagne’s 9
Events of Instruction to enhance your learning and retention.

Course modules are designed to build on the foundations,
gradually leading up to the main course, and finally reinforcing
the concepts learned through practice and feedback.

EXPERIENCE
CURRICULUM AND COURSEWARE ARE

UP-TO-DATE
Our curriculum developers who are in
charge of keeping the curriculum and
courseware up to date are active
practitioners and experts in their
respective fields.

DEVELOPED AND DELIVERED BY

INDUSTRY EXPERTS
Our team of digital marketers are
passionate individuals dedicated to
imparting their years of knowledge
and experience to our learners.
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REALISTIC,

REAL-WORLD
PRACTICAL SETTING
Shorten your learning curve through realworld case studies and practical examples.

MODERN TRAINING
FACILITIES
Our training rooms are equipped with
laptops, 500mbps internet connection,
hexagon-shaped cluster seating, and
comfortable swivelling chairs, providing
you a cozy yet open learning environment.

GAIN

TAKEAWAY

3-YEAR ACCESS TO
COURSE MATERIALS

ACTIONABLE
STRATEGIES

Worried your course materials accessed a
year ago have become outdated? Fret not,
signing up for this course gains you 3-year
access to the course materials via our
learning management system.

Takeaway actionable strategies,
frameworks, and processes you can
WRITE HERE
implement to new or existing campaigns.

Feature Name

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS
Low Jat Leng

Melissa Kweh

“An enjoyable course that has given me adequate grounding
in email marketing and automation. Razy is a helpful and
friendly trainer who is able to share his industry experience.”

“The trainer, Razy personalised the course by giving
examples catered to different industries, which is very useful
for understanding and application. Course was short yet
comprehensive enough to take immediate next actions on
current practices.”

Liew Wen Chong

Zarinah

“Trainer was professional and proficient in the subject
matter. Trainer was also attentive and even went beyond to
tweak the training materials for participants to relate better
on the application of the strategies in their own work.”
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Modern Montessori International

“This is my second Course with Equinet and I am very
pleased with the quality of the Institute. The right place to
develop IT skills at comfortable pace and learn from industry
experts.”

WSQ EMAIL MARKETING

COURSE INFORMATION
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COURSE FUNDING
The following course funding & subsidies are available for WSQ courses.
For more detailed funding information, visit www.equinetacademy.com/faq

WSQ Course Funding (Up to 70% Subsidy)

Skillsfuture Credit

What are WSQ Courses? The Singapore Workforce Skills Qualifications (WSQ) is
a national credential system by SkillsFuture Singapore that trains, develops,
assesses and certifies skills and competencies for the workforce.

What is SkillsFuture Credit? Singapore Citizens above 25 with SkillsFuture
Credits in their SkillsFuture Credit account may use it to offset any
outstanding course fees for SkillsFuture approved courses.

Calculation of funding eligibility
Original Course Fee: $888
Net payable fees after funding are as follows:

Absentee Payroll

COMPANY-SPONSORED
(SME)
COMPANY-SPONSORED
(Non-SME)
SELF-SPONSORED
(21 - 39 years old)
SELF-SPONSORED
(Above 40 years old)
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What is Absentee Payroll? Absentee Payroll (AP) funding is a grant to help
employers defray the manpower costs incurred when they send their
employees for certifiable skills training during working hours.

SINGAPOREAN CITIZEN

SINGAPOREAN PR

$337.44

$337.44

(Before GST: $266.40)

(Before GST: $266.40)

$515.04

$515.04

(Before GST: $444)

(Before GST: $444)

$515.04

$515.04

(Before GST: $444)

(Before GST: $444)

$337.44

$515.04

(Before GST: $266.40)

(Before GST: $444)

Post-Secondary Education Account (PSEA)
What is PSEA? Singaporean Citizens can use his/her PSEA funds to pay for
approved fees and charges for WSQ programmes. The PSEA will be closed when
the account holder turns 31. Any unused funds in the PSEA will be transferred
to the account holder’s CPF.

Skillsfuture Enterprise Credit (SFEC)
For SSG-funded courses, companies can tap on the SFEC to subsidise up to
90% of out-of-pocket fees (i.e. nett course fees after funding, certification fees,
assessment fees) for WSQ courses, capped at $10,000 per company.

COURSE SCHEDULES

Course Duration: 2 Days (9am – 6pm)
View Available Course Dates via
https://www.equinetacademy.com/courses/email-marketing-course-registration/

Online classroom and Face-to-face learning modes available.
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FREQUENTLY ASKED QUESTIONS

FAQs
+ Do I have to prepare anything before attending

+ If I have any questions after the course, can I

the course?

consult the trainer?

For in-person training, do bring along a laptop. You also have the
option to loan a laptop from us for the duration of the course. You
may also want to bring along a jacket in case the room gets cold.

Yes, you may contact your trainer after the course. There are other
post-training support channels such as the Equinet Academy Insider
Community where you may network with like-minded individuals
and industry experts and live Ask Me Anything sessions where you
may seek advice from a subject matter expert.

For online classes, do ensure you have a functional laptop and
have Zoom installed prior to class. For more details, you may read
the Online-based Classroom Learner Guide.
You are also required to have basic computer navigational skills
such as opening and closing of files, dragging, and dropping of
widgets, copying, and pasting of files.
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+ Are there any funding or government subsidies
for this course?
You may be eligible for up to 70% SkillsFuture subsidies. If you
wish to check your funding eligibility, you may complete step 1
of the course registration form to check your nett course fees
payable after all available subsidies. For more information on
all available course funding/grants/subsidies, you may check
out this FAQ page.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What is the difference between online classroom
and in-person classroom learning modes?
Typically, in a traditional classroom, classes are conducted with 1
trainer to 20 – 24 learners in a cluster or classroom seating format.
Group discussions, group presentations, lectures, peer-to-peer
coaching are all conducted face-to-face (in-person).
In an online-based classroom, lessons will be delivered via a video
conferencing software, Zoom. Lectures will be conducted via
screensharing, while group discussions and group brainstorming
will be conducted via “breakout” rooms (individual virtual rooms)
to split up discussions into smaller groups.
Both learning modes essentially offer the same course content and
learning outcomes.
Read the Online-based Classroom Learner Guide for a more
detailed comparison on both formats.
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+ Can't I learn everything over the internet?
Our courses offer a very hands on approach so that you will be able
to apply what you learn immediately. Moreover, our trainers are
industry practitioners who will be able to answer your questions
and offer expert advice in real time.
We also offer post-training support which includes 2-hour Ask Me
Anything sessions with an industry expert for up to 3 years, an
online refresher seat within 3 years post-training, access to an
insider community, and 3-year access to up-to-date courseware via
the learning management system.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Will there be video recordings of the session

+ Are these short courses sufficient to achieve

made available for reference after class?

desirable learning outcomes?

Unfortunately, we are unable to provide video recordings of the
class due to PDPA regulations (Personal Data Protection Act).
However, all courseware and e-learning videos are accessible online
via the learning management system for 3 years. You may also sign
up for a complimentary online refresher course for up to 3 years
post-training.

Equinet Academy’s courses are meticulously designed to
provide bite-sized yet comprehensive information that are
highly relevant to the industry's needs. Through a combination
of individual project work, peer-to-peer interaction, and
practice and feedback, trainees can immediately apply the
concepts learnt in class to their real world projects.
If you feel that you have not met the learning objectives at the
end of the course, you are always welcomed to re-sit the course
online without any additional cost. You will also have full access
to the courseware online which you may review during and
after the course, and post-training support to address any
challenges you may face along your learning journey through
consultation with subject matter experts.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ I'm still unsure whether this course can help
me meet my objectives.
If you are unsure about your learning objectives, you may use
the Course Selector Tool to get course recommendations
tailored to your needs. If you are still unsure whether this
course is suitable for you, please leave your contact details
here. A course consultant will get in touch with you to
recommend appropriate course(s) based on your learning
objectives.
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NICF WSQ EMAIL MARKETING

SIGN UP NOW
Choose from online-based or face-to-face classroom learning modes
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Registered Course Names and Course Codes:

Accounting and Corporate Regulatory

Course Support Period:

NICF WSQ Email Marketing | TGS-2022013776

Authority (ACRA) registration number:

24 May 2022 - 23 May 2024 (In-person classes)

NICF WSQ Email Marketing (Synchronous E-Learning) | TGS-2022013731

201708981D

20 May 2022 - 19 May 2024 (E-learning Classes)

