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COPYWRITING & 
CONTENT WRITING

C o u r s e  B r o c h u r e

Write Copy That Sells.  
Write Content That Captivates.
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COURSE OVERVIEW
COPYWRIT ING & CONTENT WRIT ING
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Course Duration
2 Days (16 Hours)

9am - 6pm

COPYWRITING & 
CONTENT WRITING

Write Copy That Sells.  
Write Content That Captivates.
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Course FeeMode of Delivery
Online-based or Face to Face Classroom

Trainings are conducted live in Singapore

$888 
From $337.44 (inclusive of GST) 
after 70% SkillsFuture Funding

Course Code:  
TGS-2021010426 / TGS-2022015220

This course is accredited by SkillsFuture Singapore under the WSQ Skills 

Framework DSN-MPN-3064-1.1 Content Development and Strategy

ACCREDITED BY:
T H I S  C O U R S E  I S

https://www.myskillsfuture.gov.sg/content/portal/en/training-exchange/course-directory/course-detail.html?courseReferenceNumber=TGS-2021010426
https://www.myskillsfuture.gov.sg/content/portal/en/training-exchange/course-directory/course-detail.html?courseReferenceNumber=TGS-2022015220
https://www.skillsfuture.gov.sg/
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This interactive and hands-on Copywriting Course 
will enable participants to master the art of 
effective copywriting that engages, persuades, and 
converts the target audience. It covers key topics 
such as creating compelling headlines, developing 
unique value propositions, writing clear and concise 
content, and using storytelling to connect with 
readers.  

Trainees will learn how to create engaging and 
persuasive copy for  various forms of digital media 
(website, email, social media, blogs) to get their 
target audience to perform desired actions. 

This course is designed to enhance creativity, critical 
thinking, and writing skills to produce engaging 
content that drives brand value while also showing 
trainees how to leverage A.I. tools to supplement 
their skills.  

This course is designed to enhance creativity, critical 
thinking, and writing skills to produce engaging 
content that drives brand value while also showing 
trainees how to leverage A.I. tools to supplement 
their skills. 

COURSE DESCRIPTION
W H A T  I S  T H I S  C O U R S E  A B O U T ?
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Target Audience

Marketing Practitioners, Content Marketing Specialists, Social 
Media Managers, Bloggers, Vloggers, Copywriters, Entrepreneurs, 
Business Owners, and anyone who wants to be equipped with 
writing skills that are not only essential in marketing and 
communications, but in every aspect of business and life.
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Prerequisites

A minimum level of English proficiency (ANY of the 
following): 

• GCE ‘O’ level or ‘N’ Level pass in English (at least D7 
Grade) 

• Level 3 pass in English under Workplace Literacy 
(WPL) 

• ITE or Polytechnic full course certification 
• University degree 

Basic computer literacy and proficient in a word processing 
software including knowing how to track changes. 
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COURSE HIGHLIGHTS

● Learn how to communicate effectively in all your content marketing and 
advertising campaigns by writing in a clear and concise manner. 

● Know the difference and similarity between writing content and writing ad 
copy, and how you can be more engaging and persuasive in your writing. 

● Learn the 5 Key Approaches to Writing and how to use them for the different 
types of content marketing and advertising campaigns.  

● Learn what keywords and topic clusters are, and how to tailor your writing for 
your website, social media and other digital channels. 

● Understand psychological principles and how to leverage them, as well as  
learn how A.I. tools can assist in your writing. 

● Learn to write with your organisation’s objectives in mind, how to analyse the 
results, and implement techniques to boost your creativity and writing ability.

In this 16-hour Copywriting & Content 
Writing course, you will:
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COURSE OBJECTIVES

● Use the 5 Cs (Company-Consumer-Communication-
Channel-Conversion) to plan your content marketing and 
advertising campaigns. 

● Apply any combination of the 5 Key Writing Approaches to 
write effective copy for a social media ad and landing page. 

● Incorporate a wide range of writing techniques and use an 
A.I. headline tool to engage and persuade your audience. 

● Write for a variety of media/channels including your website 
and social media. 

● Apply creative writing and editing principles to produce 
content that is fresh and original. 

● Ensure your writing is contributing to your organisation’s 
goals and evaluate the performance of your posts and ads.

By the end of this course, you will 
be able to:
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COURSE OUTLINE

About You Is Not About You

● Why words have the power to make or break your brand 

● What does bad grammar and misspelling say about your 
brand? 

● When do you not need to follow the rules of grammar? 

● How to be clear and concise in your writing 

● What is a Value Proposition, U.S.P. & Positioning Statement? 

● What’s in a name - how are brand names developed 

● What’s a brand tagline and how to write an effective one 

● Examples of About Us descriptions - how do they stack up? 

● What is the 5 Cs (Company-Consumer-Communication-
Channel-Conversion) and how to use it to plan your writing 

● Why “what’s in it for me?” is the most important consideration

Writing Content vs Writing Copy

● What is Content Marketing and what is Advertising? 

● What is the key difference between Content Writing and Copywriting 
and why there is ultimately no difference between them 

● What are Advertorials, Advertising Features and Sponsored Content? 

● How writing can be supplemented or reinforced with visuals and 
audio 

● What are the different types of content and why they need to be 
informational, educational, entertaining and inspiring 

● What is the difference between Created and Curated Content and 
why you still need to write comments on the latter 

● Examples of blog, ad and landing page copy that are engaging, 
persuasive, and that convert

Instructor-Led | Lecture, demonstration, modelling, 
individual project assessment, group discussion and 
group presentation

Instructor-led | Lecture, demonstration, modelling and 
group discussion
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COURSE OUTLINE (CONT…)

The 5 Key Approaches To Writing

● What are the 5 Key Approaches to writing? 
1. The Storytelling Approach 
2. The Problem-Solution Approach 
3. The Journalistic Approach 
4. The Benefits Over Features Approach 
5. The Content Component Approach 

● How to write a killer title or headline for your content or ad 
with the help of an A.I. headline writing tool 

● Why are sub-headings important in the body copy? 

● What to include in the Call-To-Action? 

● How to identify and address objections in your writing 

● Assessment 1: Individual Project Assessment

Writing For The Various Media

● What are keywords, how to find them, and how to use them 

● What is SEO and how does it impact your writing? 

● How to organise your content around Pillar Pages and Topic Clusters 

● What are the key sections that you have to write for your website 

● Writing for mobile website vs desktop website 

● What information to include for social media 

● What are the character limits for social media posts and ads 

● How to use hashtags and links effectively in social media posts? 

● Why asking questions at the end of social media posts generate 
engagement 

● Why videos need subtitles and YouTube posts need transcriptions 

● How to write for email newsletters 

● How to write for instant messaging apps

Instructor-led | Lecture, demonstration, modelling and 
individual project assessment

Instructor-led | Lecture, quiz game, demonstration, 
modelling and individual project assessment
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COURSE OUTLINE (CONT…)

Psychology & How To Improve 
Your Writing

● What are the principles of Persuasion and Pre-suasion? 

● How to bring up customer pain points, surface their fears, etc. 
without being unethical? 

● What are power words and how to use them? 

● How to use humour and emotional cues in your writing 

● Does writing the way we speak work? 

● Why we should avoid using clichés, abbreviations and acronyms 

● What is house-style and why it is important 

● How simplifying, paraphrasing, summarising, and editing can 
help improve your writing 

● Free resources and an introduction to A.I. tools such as ChatGPT

Writing With The End In Mind 
& Beyond

● How to ensure your writing is contributing to your 
organisation’s goals 

● What are the metrics used to evaluate your posts/ads 

● How to analyse data from the website and social media 

● How to repurpose existing content 

● Where to look for new ideas to write about 

● How to overcome writer’s block 

● How to think (and write) out of the box 

● Assessment 2: Written Assessment

Instructor-led | Lecture, demonstration, modelling and 
individual project presentation

Instructor-led | Lecture, demonstration, modelling and 
individual written assessment
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CERTIFICATION
C O P Y W R I T I N G  A N D  C O N T E N T  W R I T I N G

A SkillsFuture WSQ Statement of Attainment (SOA) – DSN-MPN-3064-1.1 Content 
Development and Strategy under the National Infocomm Competency Framework (NICF) 
and Certification of Completion by Equinet Academy will be awarded to candidates who 
have demonstrated competency in the NICF WSQ Copywriting and Content Writing 
Course course assessment and achieved at least 75% attendance.
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WSQ Statement of Attainment & Certificate of Completion



CHRIS MINJOOT
T R A I N E R  P R O F I L E

Chris is a senior Marketing & Communications professional with over 29 years’ experience as both an in-house 
practitioner and as a consultant servicing clients from a wide range of industries. He possesses the unique 
combination of strategic, creative, technical and writing skills critical for today’s integrated marketing needs. 

A Communications graduate, Chris gained invaluable experience in a wide range of marketing related fields 
including Branding, Corporate Communications, Public Relations, Content Marketing, Search Marketing, 
Advertising, Copywriting, Graphic Design, Audio-Visual Production, and Events. 

In the areas of Branding and Public Relations, he was part of the team responsible for rebranding education 
institute MindChamps in 2005. He contributed to the brand’s rapid growth by conducting numerous ad 
campaigns and generated on average $500,000 of publicity per year between 2006 and 2014. Today, MindChamps 
has expanded regionally and is listed on SGX.
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CHRIS MINJOOT (CONT.)
T R A I N E R  P R O F I L E

In PR & Content Marketing, he was responsible for implementing thought leadership and social media content 
strategy for recruitment firm ScienTec Consulting (2015 to 2017) to grow the follower-base organically by 178%. He 
managed to generate numerous publicity in the major press and industry magazines including a full-page 
personality feature on the CEO in The Sunday Times. He was also responsible for putting together submissions that 
resulted in the firm receiving 15 major industry awards. 

As a Copywriter & Graphic Designer, Chris has written numerous articles and copy for a whole range of 
communications and marketing collateral including websites, brochures, social media ads, etc., often with 
accompanying layout designs. He has also ghost-written 1,000 to 3,000-word feature articles for clients including the 
#1 ranked Google Search article on ‘Lasik Singapore’ for Atlas Eye Specialist Centre. 

His passion in wanting to share his experience and knowledge with others has led him to attain the WSQ Advanced 
Certificate in Learning & Performance (ACLP). Chris currently develops and delivers curriculum on a wide range of 
marketing subjects in M.A.D. (Marketing, Advertising & Design) School by CMA (Chatsworth Medi@rt), its social 
enterprise arm M.T.C. (Make The Change, teaching students with disabilities), and here in Equinet Academy. 
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https://bit.ly/346msfZ
https://bit.ly/3eVB4EA


WHY LEARN AT EQUINET?
COPYWRIT ING & CONTENT WRIT ING
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COMPANIES WHO HAVE ATTENDED OUR COURSES
O U R  C L I E N T E L E
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COMPLIMENTARY REFRESHER
Re-attend the course, free of charge. Up to 1 complimentary 
refresher for up to 3 years after the last date of the course attended.*

POST-TRAINING SUPPORT
The post-training support programme is available to past 
trainees who have successfully completed the course. It 
serves as a consultation to address any hurdles faced while 
implementing the strategies and tactics shared during the 
course on real world campaigns. Contact your course trainer 
directly via email.

HANDS-ON
Retain knowledge better through practice and feedback. We 
apply instructional design methodologies such as Gagne’s 9 
Events of Instruction to enhance your learning and retention.

STRUCTURED CURRICULUM
C O M P R E H E N S I V E  A N D

Course modules are designed to build on the foundations, 
gradually leading up to the main course, and finally reinforcing 
the concepts learned through practice and feedback.

* Refresher seats are specially allocated for refresher trainees and are 
non-participative. Refresher trainees may opt to take up participative 
seats subject to availability.

E N J O Y A C C E S S

G E T
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Feature Name
W R I T E  H E R E

INDUSTRY EXPERTS
D E V E L O P E D  A N D  D E L I V E R E D  B Y

Our team of digital marketers are 
passionate individuals dedicated to 
imparting their years of knowledge 
and experience to our learners.

UP-TO-DATE
C U R R I C U L U M  A N D  C O U R S E W A R E  A R E

Our curriculum developers who are in 
charge of keeping the curriculum and 
courseware up to date are active 
practitioners and experts in their 
respective fields.

REAL-WORLD 
PRACTICAL SETTING

R E A L I S T I C ,

Shorten your learning curve through real-
world case studies and practical examples.

MODERN TRAINING 
FACILITIES

E X P E R I E N C E

Our training rooms are equipped with 
laptops, 500mbps internet connection, 
hexagon-shaped cluster seating, and 
comfortable swivelling chairs, providing 
you a cozy yet open learning environment.

ACTIONABLE 
STRATEGIES

T A K E A W A Y

Takeaway actionable strategies, 
frameworks, and processes you can 
implement to new or existing campaigns.

3-YEAR ACCESS TO 
COURSE MATERIALS

G A I N

Worried your course materials accessed a 
year ago have become outdated? Fret not, 
signing up for this course gains you 3-year 
access to the course materials via our 
learning management system.
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TESTIMONIALS
W H A T  O U R  T R A I N E E S  S A Y  A B O U T  O U R  C O U R S E
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Priscilla Goy

“This course provides actionable tips, is affordable and also 
offers post-course training support. It is good that we were 
not introduced to too many different online writing tools. 
The tips on approaches (e.g. benefits over features) and how 
to write effective CTAs, headlines etc. were very useful. The 
classes are also held in a central location which is 
convenient.”

S G  E n a b l e

Zuo Zhuo
“The class is engaging and informative, I'm able to identify 
areas to improve on and also to implement what I've earnt 
to my work.”

Jasmine Quek
“I enjoyed the course and gained knowledge of tools that 
will be helpful for my writing. Great session that was 
engaging and productive.”



COURSE INFORMATION
COPYWRIT ING & CONTENT WRIT ING
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COURSE FUNDING

WSQ Course Funding (Up to 70% Subsidy)

Calculation of funding eligibility 
Original Course Fee: $888  
Net payable fees after funding are as follows:
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What are WSQ Courses? The Singapore Workforce Skills Qualifications (WSQ) is 
a national credential system by SkillsFuture Singapore that trains, develops, 
assesses and certifies skills and competencies for the workforce.

Skillsfuture Credit
What is SkillsFuture Credit? Singapore Citizens above 25 with SkillsFuture 
Credits in their SkillsFuture Credit account may use it to offset any 
outstanding course fees for SkillsFuture approved courses.

Absentee Payroll
What is Absentee Payroll? Absentee Payroll (AP) funding is a grant to help 
employers defray the manpower costs incurred when they send their 
employees for certifiable skills training during working hours.

Post-Secondary Education Account (PSEA)
What is PSEA? Singaporean Citizens can use his/her PSEA funds to pay for 
approved fees and charges for WSQ programmes. The PSEA will be closed when 
the account holder turns 31. Any unused funds in the PSEA will be transferred 
to the account holder’s CPF.  

Skillsfuture Enterprise Credit (SFEC)
For SSG-funded courses, companies can tap on the SFEC to subsidise up to 
90% of out-of-pocket fees (i.e. nett course fees after funding, certification fees, 
assessment fees) for WSQ courses, capped at $10,000 per company.

The following course funding & subsidies are available for WSQ courses.  
For more detailed funding information, visit www.equinetacademy.com/faq

SINGAPOREAN CITIZEN SINGAPOREAN PR

COMPANY-SPONSORED  
(SME)

$337.44 
(Before GST: $266.40)

$337.44 
(Before GST: $266.40)

COMPANY-SPONSORED   
(Non-SME)

$515.04 
(Before GST: $444)

$515.04 
(Before GST: $444)

SELF-SPONSORED 
(21 - 39 years old)

$515.04 
(Before GST: $444)

$515.04 
(Before GST: $444)

SELF-SPONSORED 
(Above 40 years old)

$337.44 
(Before GST: $266.40)

$515.04 
(Before GST: $444)

https://www.equinetacademy.com/faq


COURSE SCHEDULES

View Available Course Dates via  

https://www.equinetacademy.com/courses/ccw-course-registration/

Course Duration: 2 Days (9am – 6pm) 
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Online classroom and Face-to-face learning modes available.

https://www.equinetacademy.com/courses/ccw-course-registration/


FAQs
F R E Q U E N T L Y  A S K E D  Q U E S T I O N S

+ Do I have to prepare anything before 
attending the course?

For in-person training, do bring along a laptop. You also have the 
option to loan a laptop from us for the duration of the course. You 
may also want to bring along a jacket in case the room gets cold. 

For online classes, do ensure you have a functional laptop and 
have Zoom installed prior to class. For more details, you may read 
the Online-based Classroom Learner Guide. 

As there will be WSQ assessments conducted in this course, you 
are required to bring along your NRIC or any form of photo 
identification for ID verification purposes.
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+ If I have any questions after the course, can I 
consult the trainer?

Yes, you may contact your trainer after the course. There are 
other post-training support channels such as the Equinet 
Academy Insider Community where you may network with like-
minded individuals and industry experts and live Ask Me 
Anything sessions where you may seek advice from a subject 
matter expert.

https://www.equinetacademy.com/wp-content/uploads/Online-Based-Classroom-Learner-Guide.pdf
https://www.equinetacademy.com/post-training-support/
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+ What is the difference between online classroom 
and in-person classroom learning modes?
Typically, in a traditional classroom, classes are conducted with 1 
trainer to 20 – 24 learners in a cluster or classroom seating format. 
Group discussions, group presentations, lectures, peer-to-peer 
coaching are all conducted face-to-face (in-person). 

In an online-based classroom, lessons will be delivered via a video 
conferencing software, Zoom. Lectures will be conducted via 
screensharing, while group discussions and group brainstorming 
will be conducted via “breakout” rooms (individual virtual rooms) 
to split up discussions into smaller groups. 

Both learning modes essentially offer the same course content and 
learning outcomes. 

Read the Online-based Classroom Learner Guide for a more 
detailed comparison on both formats.

FAQs (CONT…)
F R E Q U E N T L Y  A S K E D  Q U E S T I O N S

+ Can't I learn everything over the internet?

Our courses offer a very hands on approach so that you will be able 
to apply what you learn immediately. Moreover, our trainers are 
industry practitioners who will be able to answer your questions 
and offer expert advice in real time.  

We also offer post-training support which includes 2-hour Ask Me 
Anything sessions with an industry expert for up to 3 years, an 
online refresher seat within 3 years post-training, access to an 
insider community, and 3-year access to up-to-date courseware via 
the learning management system.

https://www.equinetacademy.com/wp-content/uploads/Online-Based-Classroom-Learner-Guide.pdf
https://www.equinetacademy.com/post-training-support/


+ Will there be video recordings of the session 
made available for reference after class?

Unfortunately, we are unable to provide video recordings of the 
class due to PDPA regulations (Personal Data Protection Act). 
However, all courseware and e-learning videos are accessible online 
via the learning management system for 3 years. You may also sign 
up for a complimentary online refresher course for up to 3 years 
post-training.
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FAQs (CONT…)
F R E Q U E N T L Y  A S K E D  Q U E S T I O N S

+ Are these short courses sufficient to achieve 
desirable learning outcomes?
Equinet Academy’s courses are meticulously designed to 
provide bite-sized yet comprehensive information that are 
highly relevant to the industry's needs. Through a combination 
of individual project work, peer-to-peer interaction, and 
practice and feedback, trainees can immediately apply the 
concepts learnt in class to their real world projects. 

If you feel that you have not met the learning objectives at the 
end of the course, you are always welcomed to re-sit the course 
online without any additional cost. You will also have full access 
to the courseware online which you may review during and 
after the course, and post-training support to address any 
challenges you may face along your learning journey through 
consultation with subject matter experts.

https://www.equinetacademy.com/post-training-support/
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+ I'm still unsure whether this course can help 
me meet my objectives.

If you are unsure about your learning objectives, you may use 
the Course Selector Tool to get course recommendations 
tailored to your needs. If you are still unsure whether this 
course is suitable for you, please leave your contact details 
here. A course consultant will get in touch with you to 
recommend appropriate course(s) based on your learning 
objectives.

FAQs (CONT…)
F R E Q U E N T L Y  A S K E D  Q U E S T I O N S

https://www.equinetacademy.com/course-selector-tool/
https://www.equinetacademy.com/contact-us/


SIGN UP NOW

C O P Y W R I T I N G  &  C O N T E N T  W R I T I N G

*https://www.equinetacademy.com/copywriting-course/
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SkillsFuture Funding Available*

Registered Course Names and Course Codes:  
NICF WSQ COPYWRITING AND CONTENT WRITING COURSE | TGS-2021010426  
NICF WSQ COPYWRITING AND CONTENT WRITING COURSE (SYNCHRONOUS E-LEARNING) 
 | TGS-2022015220 

Accounting and Corporate Regulatory 
Authority (ACRA) registration number:  
201708981D

Course Support Period:  
03 Jan 2022 - 02 Jan 2024 (In-person classes) 
19 Aug 2022 - 18 Aug 2024 (E-learning classes)

https://www.equinetacademy.com/courses/ccw-course-registration/
https://www.equinetacademy.com/copywriting-course/
https://www.myskillsfuture.gov.sg/content/portal/en/training-exchange/course-directory/course-detail.html?courseReferenceNumber=TGS-2021010426
https://www.myskillsfuture.gov.sg/content/portal/en/training-exchange/course-directory/course-detail.html?courseReferenceNumber=TGS-2022015220

