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Course Brochure

NICF WSQ CONTENT
MARKETING STRATEGY
How to Craft and Execute a Sustainable
Content Marketing Plan
Choose from online-based or face-to-face classroom learning modes
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NICF WSQ CONTENT MARKETING STRATEGY

COURSE OVERVIEW
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THIS COURSE IS

NICF WSQ CONTENT
MARKETING STRATEGY

ACCREDITED BY:

How to Craft and Execute a Sustainable
Content Marketing Plan

This course is accredited by SkillsFuture Singapore under the WSQ
Skills Framework ICT-SNM-5004-1.1 Content Strategy

Course Codes:
TGS-2019503735 / TGS-2020505252
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Course Duration

Mode of Delivery

Course Fee

16 Hours

Online-based or Face to Face Classroom

S$888
From $337.44 (inclusive of GST)
after 70% SkillsFuture Funding

WHAT IS THIS COURSE ABOUT?

COURSE DESCRIPTION
Content marketing is a strategic marketing approach focused on
creating and distributing valuable, relevant, and consistent
content to attract and retain a clearly defined audience — and,
ultimately, to drive profitable customer action. – Content
Marketing Institute

With the advent Facebook Zero (organic reach for social media like Facebook reaching zero or single digit percentage reach) and clutter in paid advertising, there
is growing urgency for brands to understand and integrate content marketing into their existing marketing strategy. As a discipline, content marketing helps
brands create content that foster engagement, interaction and tribal connectivity.
This two-day course will cover content marketing strategies that encompass the creation, curation, distribution and optimisation of content across a brand’s
Owned, Shared, Earned, Paid channels.
Straddling both the art and science of content marketing, this content marketing course will help you better analyse your customers and competitors, embrace
emerging trends in digital content creation, choose the right channels for promoting content, and measure the success of content marketing eﬀorts.
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Target Audience

Prerequisites

This course is suitable for Marketing Professionals/Managers/
Executives (PMEs), Business Owners, and Individuals who are
looking to gain a comprehensive understanding of the concept of
digital marketing strategy, campaign development and
implementation.

You are required to have basic computer navigational
skills such as opening and closing, dragging and
dropping, copying and pasting of files.

COURSE HIGHLIGHTS
In this course, you will learn:
✓ Develop a brand-specific content marketing strategy and journey map to engage and convert
a clearly defined audience
✓ Apply the principles of emotional storytelling via empathy storyboarding for content creation
✓ Identify the essential building blocks for emotional storytelling
✓ Craft relevant content angles based on customer content requirements i.e. 4 micro-moments
✓ Curate and select suitable and effective content types and formats to drive reach,
engagement, action, and advocacy
✓ Craft a content marketing blueprint that aligns content marketing goals and objectives with
the right optimized content topics
✓ Develop an annual content calendar and monthly content schedule mapping out the
contributions of content creators, internal and external collaborators
✓ Create a content delivery and distribution plan across Owned, Earned, Shared, Paid Channels
✓ Define essential content marketing metrics to support the organisation’s marketing
objectives
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COURSE OBJECTIVES
By the end of this course, you will:

✓ Identify the importance and key benefits of content marketing
✓ Build a content market strategy that guides your organisation
and define your core audience in order to align key topics that
drive engagement and conversions
✓ Develop content marketing strategies across the consumer
journey and associated KPIs
✓ Create a content creation, curation and distribution plan
across Owned, Shared, Earned & Paid Channels
✓ Craft an integrated buyer journey for your target audience by
answering their prospective questions with engaging content
that converts
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COURSE OUTLINE
This course comes with 3-year free access to the e-learning course videos.

CONTENT MARKETING
FUNDAMENTALS

CONTENT PLANNING
(DESIGN)

Instructional Methods | Lecture | Case Study |
Practice & Feedback | Peer-to-Peer Review

Instructional Methods | Lecture | Case Study | Practice &
Feedback | Peer-to-Peer Review

▷ Define what Is content and content marketing
strategy
▷ Understand the 4D (Design, Develop, Deploy,
Decode) stages of content marketing strategy
▷ Explain the 4 stages of the customer journey
(Awareness, Consideration, Action, Advocacy)

▷ Define what is storytelling and the secrets behind
effective storytelling: Character, Conflict, Resolution
Framework
▷ Getting to the heart of storytelling with Simon Sinek’s
Golden Circle
▷ Up your craft of storytelling by understanding the art and
science of emotional storytelling
▷ Overview of what is a persona and the benefits of persona
marketing
▷ Seeing the world through your prospect - The Empathy
Map
▷ Storyboarding strategies for content development for the
4 micro-moments (I want to Know-Go-Buy-Do)
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COURSE OUTLINE (CONT…)
CONTENT CREATION
(DEVELOP)
Instructional Methods | Lecture | Case Study | Practice &
Feedback | Peer-to-Peer Review | Demonstration and
Modelling

▷ Creating and curating engaging content with purpose
(Entertain, Inspire, Educate, Convince)
▷ Explore the world of 5 content formats and the universe
of 120 content types
▷ 5-criteria checklist for selecting ideal content formats
and content types
▷ Develop a content map across the customer journey
▷ Define and align business goals with key content
marketing goals across the customer journey
▷ Conduct content keyword research with content
keyword extensions tools

10

▷ Understand and craft magnetic headlines with content
headline generators and content scoring tools
▷ Identify and craft content marketing topics with Google Trends
and content topics generators tools
▷ Understand and develop a content marketing mission
statement & blueprint
▷ Develop a basic content brief to guide your content creation
process
▷ Understand and apply content guidelines to your content
creation approach

COURSE OUTLINE (CONT…)
CONTENT DISTRIBUTION
(DEPLOY)
Instructional Methods | Lecture | Practice & Feedback |
Peer-to-Peer Review

▷ Understand Owned, Earned, Shared Paid Channels and
develop an optimum content distribution channel mix
▷ Understand and apply a 6-step process to shortlist and
collaborate with the right content creators
▷ Identified key content calendar elements and craft a
bespoke annual content calendar
▷ Understand and apply the 3 principles of content
scheduling
▷ Co-develop a content schedule with external and internal
content creators
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ASSESSMENT COMPONENT
▷ Individual Project Presentation
▷ Case Study (Written Assessment)

NICF WSQ CONTENT MARKETING STRATEGY

CERTIFICATION
Certificate of Completion
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A SkillsFuture WSQ Statement of Attainment (SOA) – ICT-SNM-5004-1.1 Integrated
Marketing under the National Infocomm Competency Framework (NICF) and
Certification of Completion by Equinet Academy will be awarded to candidates who
have demonstrated competency in the WSQ Content Marketing Strategy assessment
and achieved at least 75% attendance.

COMPLETE 6 DIGITAL MARKETING CORE MODULES TO BECOME A

CERTIFIED DIGITAL MARKETING STRATEGIST
Certified Digital Marketing Strategist (CDMS) Programme
Modules

1

2

3

DIGITAL
MARKETING
STRATEGY

CONTENT
MARKETING
STRATEGY

SEARCH
ENGINE
OPTIMISATION

4

5

6

DIGITAL
ADVERTISING

SOCIAL
MEDIA
MARKETING

DIGITAL
MARKETING
ANALYTICS

CERTIFIED DIGITAL MARKETING STRATEGIST
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TRAINER PROFILE

TOM GOH
Thomas is a native Digital and Branding Strategist. He is a digital marketer with more than 20 years of client experience across
Banking (Citibank), Tech (Skype), Telcos (Singtel) and agency background (Ogilvy & Havas). Tom is a seasoned integrated marketer
with experiences in Digital Marketing domains (SEO, Content, Social, Programmatic, Performance & Mobile Marketing).
As a senior practitioner with these organizations , he has managed regional and in-country teams with P&L responsibilities. Tom has
developed greenfield markets and launched award winning marketing campaigns for new products and services (Cannes, POPAI,
MARKIES, EFFIEs). He is a tireless and trusted evangelist who has shared and served as a senior counsel to C-suites and various startups on their digital transformation and go to market business strategies.
Tom has served as an adjunct lecturer at NUS-ISS imparting his digital and social knowledge to the next generation workforce. He is
an ACTA qualified facilitator and trainer who actively conducts digital masterclass and workshops for MNCs and local SMEs (Chang
Beer, CapitaLand, MOTUL, OUE, Huawei, NTUC Income, 3M). Tom’s is a certified digital marketing practitioner with accreditations
from Global Marketing Organizations.
Tom graduated with Masters in Banking and Finance from University of Southampton and Undergraduate Degree in Economics from
the University Of Technology Sydney. In his down time, Tom is also active in the start up scenes actively providing pro bono
consulting to budding entrepreneurs.
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*Only 1 trainer will be facilitating per class

TRAINER PROFILE

RAZY SHAH
Razy Shah is the co-founder of 2Stallions Digital Marketing Agency- an award-winning full-service agency. He co-founded 2Stallions
in 2012 and has since grown it from an initial team of two to a company of thirty. Razy has over a decade of experience spanning
across corporate sectors such as digital marketing, business development and management.
In the early days of 2Stallions, Razy was involved in everything- from building websites to setting up ad campaigns. His commitment
to details and quality has equipped him with a deep understanding of digital marketing techniques and how to execute them. He
has worked with startups, SMEs and Fortune 500 companies to implement successful marketing strategies and campaigns that reap
returns to this day. These include both B2C and B2B brands such as AXA, Fujifilm, Astalift, Graphisoft, and Stanley Black and Decker.
Razy Shah is a speaker and international trainer, having conducted workshops for hundreds of government oﬀicials from 27
countries. His interests lie in topics such as “Technopreneurship and SME Development”, “The Future of Work”, and “The Digital
Economy”. Razy is a regular guest speaker at the SP Jain School of Global Management to MBA, and receives invitations to conduct
talks at NUS and NTU.
Razy is a certified adult educator with the WSQ Advanced Certificate in Learning and Performance (ACLP). He is a strong believer of
providing immense value to his students and giving back to the industry. He is an active member in the British Chamber of
Commerce’s Marketing and Communications committee.
As a dedicated practitioner of the life-long learning philosophy, Razy is currently pursuing an MSc in Marketing from King’s College
London. In his downtime, he enjoys learning new languages and is working on adding Bahasa Indonesia to his multilingual
repertoire. Razy is an avid adventurer and has recently scaled the highest peaks of Taiwan and Malaysia.
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*Only 1 trainer will be facilitating per class

NICF WSQ CONTENT MARKETING STRATEGY

WHY LEARN AT EQUINET?
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OUR CLIENTELE

COMPANIES WHO HAVE ATTENDED OUR COURSES
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ENJOY

ACCESS

COMPLIMENTARY REFRESHER

POST-TRAINING SUPPORT

Re-attend the course, free of charge. Up to 1
complimentary refresher for up to 3 years after the last
date of the course attended.*

The post-training support programme is available to past
trainees who have successfully completed the course. It
serves as a consultation to address any hurdles faced while
implementing the strategies and tactics shared during the
course on real world campaigns. Contact your course trainer
directly via email.

* Refresher seats are specially allocated for refresher trainees and are non-participative.
Refresher trainees may opt to take up participative seats subject to availability.
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GET

COMPREHENSIVE AND

HANDS-ON

STRUCTURED CURRICULUM

Retain knowledge better through practice and feedback. We
apply instructional design methodologies such as Gagne’s 9
Events of Instruction to enhance your learning and retention.

Course modules are designed to build on the foundations,
gradually leading up to the main course, and finally reinforcing
the concepts learned through practice and feedback.

EXPERIENCE
CURRICULUM AND COURSEWARE ARE

UP-TO-DATE
Our curriculum developers who are in
charge of keeping the curriculum and
courseware up to date are active
practitioners and experts in their
respective fields.

REALISTIC,

REAL-WORLD
PRACTICAL SETTING
Shorten your learning curve through realworld case studies and practical examples.

MODERN TRAINING
FACILITIES
Our training rooms are equipped with
laptops, 500mbps internet connection,
hexagon-shaped cluster seating, and
comfortable swivelling chairs, providing
you a cozy yet open learning environment.

GAIN
DEVELOPED AND DELIVERED BY

INDUSTRY EXPERTS
Our team of digital marketers are
passionate individuals dedicated to
imparting their years of knowledge
and experience to our learners.
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3-YEAR ACCESS TO
COURSE MATERIALS
Worried your course materials accessed a
year ago have become outdated? Fret not,
signing up for this course gains you 3-year
access to the course materials via our
learning management system.

TAKEAWAY

ACTIONABLE
STRATEGIES
Takeaway actionable strategies,
WRITE HERE
frameworks, and processes you can
Feature
implement to new
or existingName
campaigns.

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS
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Ng Hwee Teng

Angela Tay

RW Sentosa

APM Asia

“Tom is engaging and is knowledgeable in the field. He often
uses real life examples to explain concepts taught in class
and is prompt in making sure the class starts and ends on
time. With what I have learnt, I am sure it will add value to
my work. Thank you!”

“I will recommend those who want to start their content
marketing journey to take this course. It focuses on touch
base points and also goes into further details on what is
expected as a content marketer.”

Regina Tan

Soh Xin Yi Cyndi

“Content marketing strategies were illustrated with relevant
real life examples and case studies. Interactive group
activities and discussions also made it easier for us to
internalise the concepts. I highly recommend this course to
marketers and those who want to develop content
marketing skills and put into practice effectively.”

“I've been doing content marketing for years, but Tom puts
in a lot of structure into the things that I've been doing. I've
learnt how to connect marketing and content together. The
real-life case studies were insightful, and tools he shared are
also very useful.”

NICF WSQ CONTENT MARKETING STRATEGY

COURSE INFORMATION
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COURSE FUNDING
The following course funding & subsidies are available for WSQ courses.
For more detailed funding information, visit www.equinetacademy.com/faq

WSQ Course Funding (Up to 70% Subsidy)

Skillsfuture Credit

What are WSQ Courses? The Singapore Workforce Skills Qualifications (WSQ) is
a national credential system by SkillsFuture Singapore that trains, develops,
assesses and certifies skills and competencies for the workforce.

What is SkillsFuture Credit? Singapore Citizens above 25 with SkillsFuture
Credits in their SkillsFuture Credit account may use it to offset any
outstanding course fees for SkillsFuture approved courses.

Calculation of funding eligibility
Original Course Fee: $888
Net payable fees after funding are as follows:

Absentee Payroll

COMPANY-SPONSORED
(SME)
COMPANY-SPONSORED
(Non-SME)
SELF-SPONSORED
(21 - 39 years old)
SELF-SPONSORED
(Above 40 years old)
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What is Absentee Payroll? Absentee Payroll (AP) funding is a grant to help
employers defray the manpower costs incurred when they send their
employees for certifiable skills training during working hours.

SINGAPOREAN CITIZEN

SINGAPOREAN PR

$337.44

$337.44

(Before GST: $266.40)

(Before GST: $266.40)

$515.04

$515.04

(Before GST: $444)

(Before GST: $444)

$515.04

$515.04

(Before GST: $444)

(Before GST: $444)

$337.44

$515.04

(Before GST: $266.40)

(Before GST: $444)

Post-Secondary Education Account (PSEA)
What is PSEA? Singaporean Citizens can use his/her PSEA funds to pay for
approved fees and charges for WSQ programmes. The PSEA will be closed when
the account holder turns 31. Any unused funds in the PSEA will be transferred
to the account holder’s CPF.

Skillsfuture Enterprise Credit (SFEC)
For SSG-funded courses, companies can tap on the SFEC to subsidise up to
90% of out-of-pocket fees (i.e. nett course fees after funding, certification fees,
assessment fees) for WSQ courses, capped at $10,000 per company.

COURSE SCHEDULES

Course Duration: 2 Days (9am – 6pm)
View Available Course Dates via
www.equinetacademy.com/courses/content-marketing-course-registration

Online classroom and Face-to-face learning modes available.
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FREQUENTLY ASKED QUESTIONS

FAQs
+ Do I have to prepare anything before attending

+ Are there any funding or government subsidies

the course?

for this course?

For in-person training, do bring along a laptop. You also have the
option to loan a laptop from us for the duration of the course. You
may also want to bring along a jacket in case the room gets cold.

You may be eligible for up to 70% SkillsFuture subsidies. If you
wish to check your funding eligibility, you may complete step 1
of the course registration form to check your nett course fees
payable after all available subsidies. For more information on
all available course funding/grants/subsidies, you may check
out this FAQ page.

For online classes, do ensure you have a functional laptop and
have Zoom installed prior to class. For more details, you may read
the Online-based Classroom Learner Guide.
As there will be WSQ assessments conducted in this course, you are
required to bring along your NRIC or any form of photo
identification for ID verification purposes.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
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+ What is the difference between this course and

+ If I have any questions after the course, can I

the Advanced Content Marketing Strategy Course?

consult the trainer?

The WSQ Content Marketing Strategy course covers the
fundamental concepts of Content Marketing. The Advanced
Content Marketing Strategy course goes into more detail
covering more advanced concepts of Content Marketing. You
may go through and review both course outlines in detail and
contact us should you have any specific questions on this.

Yes, you may contact your trainer after the course. There are
other post-training support channels such as the Equinet
Academy Insider Community where you may network with
like-minded individuals and industry experts and live Ask Me
Anything sessions where you may seek advice from a subject
matter expert.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What is the difference between online classroom

+ Can't I learn everything over the internet?

and in-person classroom learning modes?

Our courses offer a very hands on approach so that you will be able
to apply what you learn immediately. Moreover, our trainers are
industry practitioners who will be able to answer your questions and
offer expert advice in real time.

Typically, in a traditional classroom, classes are conducted with 1
trainer to 20 – 24 learners in a cluster or classroom seating format.
Group discussions, group presentations, lectures, peer-to-peer
coaching are all conducted face-to-face (in-person).
In an online-based classroom, lessons will be delivered via a video
conferencing software, Zoom. Lectures will be conducted via
screensharing, while group discussions and group brainstorming
will be conducted via “breakout” rooms (individual virtual rooms)
to split up discussions into smaller groups.
Both learning modes essentially offer the same course content and
learning outcomes.
Read the Online-based Classroom Learner Guide for a more
detailed comparison on both formats.
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We also offer post-training support which includes 2-hour Ask Me
Anything sessions with an industry expert for up to 3 years, an online
refresher seat within 3 years post-training, access to an insider
community, and 3-year access to up-to-date courseware via the
learning management system.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Will there be video recordings of the session

+ Are these short courses sufficient to achieve

made available for reference after class?

desirable learning outcomes?

Unfortunately, we are unable to provide video recordings of
the class due to PDPA regulations (Personal Data Protection
Act). However, all courseware and e-learning videos are
accessible online via the learning management system for 3
years. You may also sign up for a complimentary online
refresher course for up to 3 years post-training.

Equinet Academy’s courses are meticulously designed to provide
bite-sized yet comprehensive information that are highly relevant to
the industry's needs. Through a combination of individual project
work, peer-to-peer interaction, and practice and feedback, trainees
can immediately apply the concepts learnt in class to their real
world projects.
If you feel that you have not met the learning objectives at the end
of the course, you are always welcomed to re-sit the course online
without any additional cost. You will also have full access to the
courseware online which you may review during and after the
course, and post-training support to address any challenges you
may face along your learning journey through consultation with
subject matter experts.

27

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ I'm still unsure whether this course can help
me meet my objectives.
If you are unsure about your learning objectives, you may use
the Course Selector Tool to get course recommendations
tailored to your needs. If you are still unsure whether this
course is suitable for you, please leave your contact details
here. A course consultant will get in touch with you to
recommend appropriate course(s) based on your learning
objectives.
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NICF WSQ CONTENT MARKETING STRATEGY

SkillsFuture Funding Available*

SIGN UP NOW
Choose from online-based or face-to-face classroom learning modes

*www.equinetacademy.com/courses/content-marketing-course
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Registered Course Names and Course Codes:

Accounting and Corporate Regulatory

Course Support Period:

NICF WSQ CONTENT MARKETING STRATEGY | TGS-2019503735 /

Authority (ACRA) registration number:

31 Aug 2019 - 30 Aug 2023 (In-person classes)

NICF WSQ CONTENT MARKETING STRATEGY (SYNCHRONOUS E-LEARNING) | TGS-2020505252

201708981D

05 Aug 2022 - 04 Aug 2024 (E-learning Classes)

