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Course Brochure

CERTIFIED DIGITAL
MARKETING STRATEGIST
(CDMS) PROGRAMME
Complete all 6 Core Modules and Earn
the (CDMS) Digital Marketing Certificate
Choose from online-based or face-to-face classroom learning modes
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CERTIFIED DIGITAL MARKETING STRATEGIST (CDMS)

COURSE OVERVIEW
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CERTIFIED DIGITAL
MARKETING STRATEGIST
(CDMS) PROGRAMME
Complete all 6 Core Modules and Earn the
(CDMS) Digital Marketing Certificate
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Course Duration

Mode of Delivery

Course Fee

96 Hours

Online-based or Face to Face Classroom

$5328
From $2024.64 (inclusive of GST) after
70% SkillsFuture Funding

WHAT IS THIS COURSE ABOUT?

COURSE DESCRIPTION
This 12-day (96-hour) Certified Digital Marketing Strategist
programme spans between 1.5 to 3 months covering 6 core
digital marketing modules in the following recommended
sequence:
1.
2.
3.
4.
5.
6.

Digital Marketing Strategy (DMS)
Content Marketing Strategy (CMS)
Search Engine Optimisation (SEO)
Digital Advertising (DA)
Social Media Marketing (SMM)
Digital Marketing Analytics (DMA)

Contextualised to the marketing scene in Singapore and
Southeast Asia (Malaysia, Philippines, Indonesia, India), you will
gain a comprehensive overview of multiple digital channels
across search, social, display advertising, and popular platforms
such as Google Analytics, Facebook, and Instagram.
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Most importantly, you will learn how to develop and implement
digital marketing strategies and action plans across owned,
earned, and paid media to achieve business objectives in both
B2B and B2C contexts.
Completing all 6 modules of the CDMS program will equip you
with the essential skills and knowledge of a competent digital
marketer.
Looking to embark on a career in digital marketing? Gain insights
into the Digital Marketing Industry and download the Digital
Marketing Career Handbook here.

Target Audience
This programme is suitable for:
✓ Traditional marketers looking to cross over to digital marketing roles
✓ Marketing Managers and Marketing Executives managing or outsourcing their
digital marketing campaigns
✓ Digital marketing agency Account Managers and Executives managing client
campaigns
✓ Small Business Owners who run their own digital marketing campaigns or want
to better manage their digital marketing agencies
✓ Anyone who wants to gain a comprehensive understanding of digital marketing
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COURSE HIGHLIGHTS
In this course, you will learn:

✓ How to develop and implement effective digital marketing strategies to
achieve your business goals
✓ How to craft a content marketing plan and executive effective content
marketing tactics across multiple marketing channels and platforms
✓ How to rank a website on the first page of Google, driving high quality,
targeted organic search traffic across your digital content
✓ How to cost-efficiently advertise on paid search, display, and social to
boost brand awareness, traffic, and sales
✓ How to market your brand and engage your customers on social media,
increasing reach, boosting engagement, and promoting advocacy
✓ How to measure and optimise the performance of your digital
marketing channels with Google Analytics, allocating the right budgets
across different channels and maximising ROI potential
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COURSE OBJECTIVES
By the end of this course, you will:

✓ Develop and implement digital marketing strategies and action plans
to achieve an organisation’s business objectives in both B2B and B2C
contexts
✓ Craft a content marketing plan and execute effective content marketing
campaigns across multiple marketing channels and platforms
✓ Perform search engine optimisation techniques to increase a website’s
search engine rankings on Google
✓ Execute social media marketing campaigns to reach, engage, and
convert a brand’s target audiences on social media channels
✓ Develop and execute digital advertising campaigns to achieve
marketing objectives
✓ Deploy Google Analytics to track and measure marketing channel
performance in order to make appropriate recommendations for
optimisation plans
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COURSE OUTLINE

Module 1: Digital Marketing
Strategy (DMS)

Module 2: Content Marketing
Strategy (CMS)

▷ Translate Digital Marketing to Business

▷ Content Marketing Fundamentals

▷ Derive Digital Marketing KPIs and Metrics from
Marketing Objectives

▷ Develop Content Marketing Strategy

▷ Understand Customers and the Market

▷ Measure Content Marketing Performance

▷ Digital Marketing Channels and Touchpoints

▷ Establish Content Management Plan

▷ Develop a Strategic Digital Marketing Plan
▷ Implement Digital Marketing Campaign
▷ Evaluate and Optimise
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▷ Implement Content Marketing Strategies

COURSE OUTLINE (CONT…)

Module 3: Search Engine
Optimisation (SEO)

Module 4: Digital Advertising
(DA)

▷ SEO Fundamentals

▷ Introduction to Digital Advertising Channels

▷ Conduct Effective and Extensive Keyword Research

▷ Understanding the Consumer Journey

▷ On-Page SEO: Keyword Optimisation and Technical
SEO Audit

▷ Develop Digital Advertising Plan

▷ Off-Page SEO: Link Building and Content Marketing
Strategies

▷ Integrating Offline and Online Advertising

▷ SEO Analytics: Creating SEO Reports, Rank Tracking,
and Interpreting SEO KPIs and Metrics
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▷ Digital Advertising Analytics

COURSE OUTLINE (CONT…)

Module 5: Social Media Marketing
(SMM)

Module 6: Digital Marketing
Analytics (DMA)

▷ Discover Social Media Marketing

▷ Digital Marketing Analytics Fundamentals

▷ Define Social Media Marketing Strategy
▷ Develop Social Media Marketing Strategic Plan

▷ Digital Marketing Analytics from a Marketing
Standpoint

▷ Deliver Social Media Marketing Campaign

▷ Setting Up Google Analytics

▷ Measure Social Media Marketing Performance

▷ Accessing Google Analytics Reports

▷ Manage Social Media Communities

▷ Gaining Insights into Your Audience
▷ Exploring Your Traffic
▷ Determining Visitor Behaviour
▷ Measuring Campaigns & Conversions
▷ Redefining Organisational Approach to Analytics
▷ Exploring Advanced Analytics
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CERTIFIED DIGITAL MARKETING STRATEGIST

CERTIFICATION
Certificate of Achievement
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Upon successful completion of all 6 core digital marketing modules, candidates will be
awarded a digital marketing certificate – Certified Digital Marketing Strategist
qualification issued by Equinet Academy and 6 WSQ Statements of Attainments (SOAs)
issued by SkillsFuture Singapore.

COMPLETE 6 DIGITAL MARKETING CORE MODULES TO BECOME A

CERTIFIED DIGITAL MARKETING STRATEGIST
Certified Digital Marketing Strategist (CDMS) Programme
Modules

1

DIGITAL
MARKETING
STRATEGY

2

3

CONTENT
MARKETING

SEARCH
ENGINE
OPTIMISATION

4

5

6

DIGITAL
ADVERTISING

SOCIAL
MEDIA
MARKETING

DIGITAL
MARKETING
ANALYTICS

CERTIFIED DIGITAL MARKETING STRATEGIST
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TRAINER PROFILES

KWOK ZHONG LI
Zhong Li is the founder of Mikangle, a digital transformation company that focuses on advisory, training, and investment. He is also the
Co-founder and now Advisor of Finty, an online financial marketplace that was acquired by an Australian firm for a seven-figure sum,
15 months after the company was launched. He previously was the Managing Director and led the growth and development of the
startup, which included overall strategy, operations, bank partnerships, technology requirements, marketing, and user experience.
His extensive digital and marketing experience of over a decade has honed his ability to deliver digital solutions across dotcom,
technology, and financial industries. Prior to helming business growth efforts at Finty, Zhong Li was the Vice President of Ebusiness at
OCBC Bank, heading up digital sales and performance management. His role included managing ebusiness revenue, cost savings
initiatives and usage growth across digital channels and platforms. His previous roles included Senior Manager, Digital Marketing &
Ecommerce at Trend Micro, overseeing APAC online consumer business. He was also the Digital Marketing Lead at Yahoo!, where he
developed digital strategies, campaigns, and programs for SEA region.
As part of his interest in the internet space, he gives training at academies, speaks at conferences, and advises startups on digital
business. He holds a bachelor’s degree in Marketing and an MBA from the University of Adelaide, as well as the WSQ Advanced
Certificate in Training and Assessment (ACTA) from Institute of Adult Learning.
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TRAINER PROFILES

TOM GOH
Thomas is a native Digital and Branding Strategist. He is a digital marketer with more than 20 years of client experience across
Banking (Citibank), Tech (Skype), Telcos (Singtel) and agency background (Ogilvy & Havas). Tom is a seasoned integrated marketer
with experiences in Digital Marketing domains (SEO, Content, Social, Programmatic, Performance & Mobile Marketing).
As a senior practitioner with these organizations , he has managed regional and in-country teams with P&L responsibilities. Tom has
developed greenfield markets and launched award winning marketing campaigns for new products and services (Cannes, POPAI,
MARKIES, EFFIEs). He is a tireless and trusted evangelist who has shared and served as a senior counsel to C-suites and various startups on their digital transformation and go to market business strategies.
Tom has served as an adjunct lecturer at NUS-ISS imparting his digital and social knowledge to the next generation workforce. He is
an ACTA qualified facilitator and trainer who actively conducts digital masterclass and workshops for MNCs and local SMEs (Chang
Beer, CapitaLand, MOTUL, OUE, Huawei, NTUC Income, 3M). Tom’s is a certified digital marketing practitioner with accreditations
from Global Marketing Organizations.
Tom graduated with Masters in Banking and Finance from University of Southampton and Undergraduate Degree in Economics from
the University Of Technology Sydney. In his down time, Tom is also active in the start up scenes actively providing pro bono
consulting to budding entrepreneurs.
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TRAINER PROFILES

DYLAN SUN
Dylan is the Founder, Marketing Director, and Director of Training of Equinet Academy. Throughout his career as a Search Marketing
Specialist, he audited over 300+ SEO/SEM campaigns, conducted SEO classes for over 1500+ trainees, and provided consultancy to
dozens of Small Medium Enterprises, Global Brands, Academic Institutions, and Government Organisations across the Infocomms,
Travel, Hotel, Retail, eCommerce and B2B & B2C industries. Some of his clients include DHL, Fuji Xerox Asia Pacific, Microsoft,
Emmerson, Singhealth, and Singtel.
During his previous role as a Search Marketing Consultant, he facilitated the SEO site revamp and migration for SingHealth
(Singapore’s largest academic medical centre) HealthXchange web portal, a content hub for trusted health tips tailored for Asia,
while successfully maintaining the web portal’s search engine ranking positions on Google. Traffic volume increased by over 100%
within a year after the successful revamp. He currently manages digital marketing campaigns for several companies in Asia, all
consistently generating online leads and observing stable profit growth.
Dylan is also a certified adult educator with the WSQ Advanced Certificate in Training and Assessment (ACTA) and certified
curriculum developer with the WSQ Diploma in Adult and Continuing Education (DACE), awarded by the Institute of Adult Learning
(IAL), previously an institute under SkillsFuture Singapore (Formally WDA) and now an autonomous institute within the Singapore
University of Social Sciences (SUSS).
He is a dedicated trainer and curriculum developer who prides himself in delivering quality training to ensure learners take away
applicable knowledge and skills they can immediately put to action.
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TRAINER PROFILES

ROY WEE
With more than 14 years in the digital field, Roy has managed a wide range of both paid and owned digital channels from SEM,
Social Media, Display, Affiliate Marketing, SEO, Marketing Automation, and Mobile Marketing. As a result, he has extensive
experience in managing an eCommerce business, digital marketing, UI/UX and guiding brands/organisation through the digital
transformation process.
Roy started his career in the digital creative line and transited into digital marketing and eCommerce as a Product Manager for
Marina Bay Sands as a founding member. During his role as founding member and Product Manager for Marina Bay Sands, he
oversaw the conversion funnel of direct room booking from marinabaysands.com and maintaining a good CVR of above 3%.
He then joined Rakuten Singapore as a Web & Marketing Director and expanded his role as a Deputy General Manager, managing
the entire business from marketing, operations, to customer acquisition growth. As the campaign lead of the business first and
biggest campaign, Roy has managed to drive over 300K traffic in a span of 5 days and achieving at 3.5% CVR with the high volume
of traffic. Roy has also grow the business over 200% MOM and over 100% YOY.
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*Only one trainer will be facilitating per class.

TRAINER PROFILES

ROY WEE (CONT…)
A true adopter in analytics and data-driven campaigns, Roy uses this principle to grow businesses in new customers’ acquisitions
and demand generation. And to continue to provide quality service to existing customers, Roy has experience in using various digital
channels to best engage current customers based on the different demographics of the customers.
With the continual of increased expectations from the digital generation, Roy strongly believes that a seamless experience that
integrates between offline and online is now only a foundation of service. Understanding who they are, what they want and
anticipate what customers are looking for next will be the next level to provide a seamless experience.
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*Only one trainer will be facilitating per class.

TRAINER PROFILES

SHAUN LEE
Shaun comes from a rich background of B2B sales, social media marketing, demand generation, marketing operations and
marketing strategy.
During his tenure as a global digital marketing leader, he was awarded by Linkedin as a top paid media specialist. His advertising
strategies drove 90% more sales conversions while reducing marketing cost by 30%. Shaun’s campaigns beat industry benchmarks
and was recognised as one of the best performing campaigns in 2018 by Linkedin’s digital team.
Shaun’s advertising experience include managing million dollar digital budgets. Using the latest digital strategies, Shaun helps
MNCs, SMEs & entrepreneurs maximise their ROI on Linkedin. More than just advertising, Shaun was able to create an ecosystem of
data enrichment capabilities. This enabled his teams to achieve B2B precision targeting on traditionally B2C platforms like
Facebook, Twitter and Google. He has helped a Canadian tech start-up rapidly grow to a seven-figure profit within 1.5 years.
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*Only one trainer will be facilitating per class.

TRAINER PROFILES

SHAUN LEE (CONT…)
Playing a key role in previous marketing agencies, Shaun had the opportunity to consult top brands like Grab, Oracle, Microsoft,
Salesforce, NUS (and more) with their online marketing & go-to market strategy. This exposure gave him a holistic view of data
analytics, social selling, conversion rate optimisation, A/B testing and PPC. Being experienced in multi-step email cadences and
complex marketing operations on Pardot and Marketo, Shaun helped in the implementation of an intent-based technology that
allowed his team to identify in-market audiences rapidly. This led to more accurate and timely marketing messages to his audiences,
which translated to higher sales conversions.
An ACTA-certified trainer, Shaun has trained hundreds of corporate individuals on demand generation, social media marketing,
online marketing, and field marketing. He has led trainings at notable companies like Evernote Corporate, NTUC Learning Hub,
Shell, ST Engineering, Mediacorp, and e2i.
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*Only one trainer will be facilitating per class.

TRAINER PROFILES

WALTER LIM
Founder of the content marketing agency Cooler Insights, Walter has almost 25 years of leadership experience in content & social
media marketing, PR, strategy, and industry development. In 4 years, he and his associates helped almost 50 companies to improve
their online marketing efforts.
A course developer and content marketing and social media marketing trainer at Equinet Academy, Walter has trained over 1,700
individuals in online and offline marketing.
Appointed to be a council member of the Media Literacy Council (led by IMDA Singapore) from 2016 to 2020, Walter is a juror for the
Mumbrella Asia Awards 2017 and 2018. Prior to that, he was a judge for the Singapore Blog Awards for 5 consecutive years.
A business influencer in social and digital media, Walter spoke at multiple conferences on topics such as branding, public relations,
digital marketing, and social media marketing.
A prolific writer, Walter has written for Social Media Today, Outbrain, Duct Tape Marketing, Outbrain, Startup Nation, Spin Sucks,
Marketing magazine, Tweak Your Biz, Tech In Asia, Marketing Insiders, e27 and Yahoo! News, and was featured on The Straits Times,
TODAY, Power 98 and 938Now, Young Upstart, Ikiguide and The Content Guy.
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TRAINER PROFILES

WALTER LIM (CONT…)
Cooler Insights’ clients cover government agencies, MNCs, public listed companies, and SMEs. They include the Pan Pacific Hotels,
PARKROYAL Hotels, SPH, NTUC First Campus, Jurong Point, Bosch, Adval Singapore, Coca-Cola, Specialist Dental Group, Gleneagles
Penang Hospital, Mount Elizabeth Medical Centre, Ministry of Communications and Information, People’s Association, IDA
Singapore, DrGL, Hwacheon Asia, Ecolab, Real Estate Doc, Kaplan, Best Electricity and many more.
Other Achievements:
⇨ Advanced Certificate in Training and Assessment (ACTA) certified trainer
⇨ Member of Media Literacy Council from August 2017 to July 2018 (IMDA)
⇨ Member of Jury for Mumbrella Asia Awards 2017
⇨ Judge for Singapore Blog Awards for 5 years (SPH)
⇨ Vice Chairman of the Association of Singapore Attractions (ASA)
⇨ Board Governor for Army Museum
⇨ Whole Of Government (WOG) team member for social media initiatives
⇨ Member of the Industry Skills and Training Council (WDA)
⇨ Member of Productivity Steering Committee (STB)
⇨ Member of PS21 EXCEL Committee (Public Sector Wide)
⇨ Judge for Businesses for Families and Tourism Awards (MSF)
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TRAINER PROFILES

DHAWAL SHAH
Dhawal Shah is an entrepreneur, coder and adventurer with 11 years of web development and digital marketing experience.
He is the Managing Director at 2Stallions Digital Marketing Agency, an award-winning full-service digital marketing agency, based
out of Singapore that he co-founded in 2012. It has grown from a founding team of 2 to a team of 20, and growing, across 4
countries. He has overseen more than 250 successful digital marketing projects with clients ranging from startups to MNCs.
He is well-versed in project management as well as development, infrastructure design, deployment and maintenance of web and
mobile applications. He also possesses deep knowledge in performance- driven digital marketing strategy and analysis that
incorporates search engine marketing, search engine optimization, social media marketing and advertising, email marketing or
marketing automation, conversion rate optimization and data analytics via Google Analytics.
Additionally, Dhawal has developed and delivered courses for corporate clients in Singapore and Malaysia on the topics of digital
marketing strategy, content marketing, social media marketing, search engine marketing and search engine optimization. He has
also conducted international workshops for the Ministry of Foreign Affairs Singapore on Technopreneurship and Digital
Transformation – having traveled most recently to Vietnam and Cambodia to speak to government officials there. He has conducted
lectures and mentoring sessions at Lithan Hall Academy, a Digital Skills Accelerator.
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TRAINER PROFILES

DHAWAL SHAH (CONT…)
He holds an honours degree from National University of Singapore in Computer Engineering and studied at Stanford University for a
minor in Technopreneurship. As a digital marketer, he is Google Adwords Certified, Google Analytics Certified and an Infusionsoft
Certified Partner.
He was an early employee doing web development on Ruby on Rails and front end technologies like HTML, CSS and AJAX, at a
cutting-edge, live mobile streaming startup called Qik in Silicon Valley, which was later acquired by Skype. During his time at the
Defense Science Technology Agency (DSTA) in Singapore, he has managed large-scale, multi-million dollar Enterprise IT projects.
Dhawal co-founded Hucklebury, a self-developed eCommerce store specialising in dress shirts for men. He successfully ran a
Kickstarter campaign that raised $50,000 in 30 days. Through the use of SEO and content marketing, he built a blog that grew to over
200K visits per month in organic traffic in the space of 8 months that drove sales.
Driven by a keen sense of adventure, he most recently braved Class 5 rapids in New Zealand’s Rangitata River and swam with
dolphins in Kaikoura, NZ. He has also summited Mt Kilimanjaro, the highest peak on the African continent.
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CERTIFIED DIGITAL MARKETING STRATEGIST (CDMS)

WHY LEARN AT EQUINET?

25

OUR CLIENTELE

COMPANIES WHO HAVE ATTENDED OUR COURSES
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ENJOY

ACCESS

COMPLIMENTARY REFRESHER

POST-TRAINING SUPPORT

Re-attend the course, free of charge. Up to 1
complimentary refresher for up to 3 years after the last
date of the course attended.*

The post-training support programme is available to past
trainees who have successfully completed the course. It
serves as a consultation to address any hurdles faced while
implementing the strategies and tactics shared during the
course on real world campaigns. Contact your course trainer
directly via email.

* Refresher seats are specially allocated for refresher trainees and are non-participative.
Refresher trainees may opt to take up participative seats subject to availability.
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GET

COMPREHENSIVE AND

HANDS-ON

STRUCTURED CURRICULUM

Retain knowledge better through practice and feedback. We
apply instructional design methodologies such as Gagne’s 9
Events of Instruction to enhance your learning and retention.

Course modules are designed to build on the foundations,
gradually leading up to the main course, and finally reinforcing
the concepts learned through practice and feedback.

EXPERIENCE
CURRICULUM AND COURSEWARE ARE

UP-TO-DATE
Our curriculum developers who are in
charge of keeping the curriculum and
courseware up to date are active
practitioners and experts in their
respective fields.

REALISTIC,

REAL-WORLD
PRACTICAL SETTING
Shorten your learning curve through realworld case studies and practical examples.

MODERN TRAINING
FACILITIES
Our training rooms are equipped with
laptops, 500mbps internet connection,
hexagon-shaped cluster seating, and
comfortable swivelling chairs, providing
you a cozy yet open learning environment.

GAIN
DEVELOPED AND DELIVERED BY

INDUSTRY EXPERTS
Our team of digital marketers are
passionate individuals dedicated to
imparting their years of knowledge
and experience to our learners.
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3-YEAR ACCESS TO
COURSE MATERIALS
Worried your course materials accessed a
year ago have become outdated? Fret not,
signing up for this course gains you 3-year
access to the course materials via our
learning management system.
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TAKEAWAY

ACTIONABLE
STRATEGIES
Takeaway actionable strategies,
WRITE HERE
frameworks, and processes you can
Feature
implement to new
or existingName
campaigns.

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS
Tan Mui Mui
Austin Gu
“Attending Equinet's SEO class has changed my life. I attended Dylan's
class nearly 2 years back, at the time I was still in my signage
business struggling to promote my website. He showed me a detailed
step-by-step guide on the process of marketing my website, not only
useful for SEO but also inspired me. With the knowledge acquired, it
helped me get a job in a digital agency and I even started an
Integrated Marketing Agency with my boss. Thank you Mr Dylan, the
SEO class had being the trigger point of my career advancement.”

BEULAH HOUSE & COMPANY PTE LTD

“I have benefited very much from the solid 92-hour training programme. In my
previous company, I headed the multi-channel marketing function. Now armed
with comprehensive digital marketing knowledge and skills (from planning to
execution), I have great confidence in spearheading my company’s digital
marketing efforts on platforms and including digital marketing related work/
services as part of my company’s consultancy portfolio.
The trainers at the program are established industry experts, hence they were
able to teach and guide the programme’s participants professionally. The
support is great, with post-programme support on the materials and coaching.
I highly recommended this programme for all marketers and business
executives who want their careers and businesses to grow.”
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WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS (CONT…)

Michelle Lee
A s i a Pa c i f i c
Little Caesars Enterprises, Inc.

Tiffany Lim
“I attended a few Digital Marketing classes under different institutions. Equinet
"Completing all the course modules and becoming a Certified Digital Marketing
Strategist has helped me achieve my goal of working in a digital marketing agency. The
digital marketing strategy and implementation plan (capstone project) I completed
through the close guidance and patience of my assigned mentor enabled me to secure
multiple digital marketing job interviews even though I did not have prior experience in
this industry. My mentor would make time to sit down with me to discuss how to
improve the plan and shared which tools I could use to retrieve the data. I would
sincerely like to thank the administrative staff for being so helpful throughout this
journey and all the trainers for selflessly imparting their wealth of knowledge to us and

Academy is my best learning partner in the field. The Certified Digital
Marketing Strategist course agenda and contents were well thought through,
with practical exercises for me to do during the class. Their trainers are
approachable and willing to teach/guide, even after the classes. They offer free
refresher classes and workshops for their students too, ensuring their students
are well equipped with the acquired skills to perform our work/profession well.
I have benefited a lot from their training. I have applied the skills in my course
of work better e.g. briefing my agencies on the media buy, SEO and using
Analytics to draw insights for our Digital advertising.

providing unwavering support even after the programme. I strongly recommend anyone
who is keen to learn more about digital marketing to learn with Equinet.”

While learning from Equinet, I have made many good friends like Dylan, Walter,
the other course-mates. We even have our own chat group to discuss topics on
Digital Marketing and update each other on the new stuff.”
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CERTIFIED DIGITAL MARKETING STRATEGIST (CDMS)

COURSE INFORMATION
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COURSE FEES & SCHEDULES
COURSE FEES
Course Fees (Per Module):
Module 1: Digital Marketing Strategy – S$888
Module 2: Content Marketing Strategy – S$888
Module 3: Search Engine Optimisation – S$888
Module 4: Digital Advertising – S$888
Module 5: Social Media Marketing – S$888
Module 6: Digital Marketing Analytics – S$888
Course Fees (Before Funding):
S$5328
Course Fees (After Funding):
From $2024.64 (inclusive of GST) after up to 70% SkillsFuture subsidy (Register
online to calculate exact funding eligibility)
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COURSE
SCHEDULES
View Available Course Dates
via
www.equinetacademy.com/
certified-digital-marketingstrategist-programme/
Online classroom and Faceto-face learning modes
available.

F R E Q U E N T LY A S K E D Q U E S T I O N S

FAQs
+ Is there a time limit to complete all 6 core

+ How is this programme different from other

modules in order to attain the full qualification?

Digital Marketing Courses in the market?

We recommend that trainees complete all 6 modules in the CDMS
modules within 6 months. The average time span a trainee takes
to complete the programme is 12 weeks.

Besides the structured curriculum developed and
delivered by industry experts, we offer comprehensive
post-training support. You are entitled to unlimited 2hour complimentary Ask Me Anything sessions for up to 3
years, an insider community, and a complimentary
online refresher session within 3 years of attending the
course.

+ What if I have taken only one module
separately two years ago?
You may still complete the remaining 5 modules in the CDMS
programme and receive your Certified Digital Marketing Strategist
certification. We recommend contacting us to register for a
complimentary refresher for the first module you had completed
especially if it was some time back.

33

In addition to the post-training support, you will receive
3-year access to the learning portal packed with up-todate courseware and 3-year access to e-learning videos.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What courses should I progress to after

+ Do I have to prepare anything before attending

this course?

the course?

You may expand your knowledge and skills on digital marketing
by immersing into more advanced and elective digital marketing
modules. For the full list of courses, click here. Alternatively, you
may use the Course Selector Tool to get course recommendations
tailored to your needs or download the Course Selector Guide to
plan your course pathway.

For in-person training, do bring along a laptop. You also have the
option to loan a laptop from us for the duration of the course. You
may also want to bring along a jacket in case the room gets cold.
For online classes, do ensure you have a functional laptop and
have Zoom installed prior to class. For more details, you may read
the Online-based Classroom Learner Guide.
As there will be WSQ assessments conducted in this course, you are
required to bring along your NRIC or any form of photo
identification for ID verification purposes.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
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+ Are there any funding or government subsidies

+ If I have any questions after the course, can I

for this course?

consult the trainer?

You may be eligible for up to 70% SkillsFuture subsidies. If you
wish to check your funding eligibility, you may complete step 1
of the course registration form to check your nett course fees
payable after all available subsidies. For more information on
all available course funding/grants/subsidies, you may check
out this FAQ page.

Yes, you may contact your trainer after the course. There are
other post-training support channels such as the Equinet
Academy Insider Community where you may network with
like-minded individuals and industry experts and live Ask Me
Anything sessions where you may seek advice from a subject
matter expert.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What is the difference between online classroom

+ Can't I learn everything over the internet?

and in-person classroom learning modes?

Our courses offer a very hands on approach so that you will be able
to apply what you learn immediately. Moreover, our trainers are
industry practitioners who will be able to answer your questions and
offer expert advice in real time.

Typically, in a traditional classroom, classes are conducted with 1
trainer to 20 – 24 learners in a cluster or classroom seating format.
Group discussions, group presentations, lectures, peer-to-peer
coaching are all conducted face-to-face (in-person).
In an online-based classroom, lessons will be delivered via a video
conferencing software, Zoom. Lectures will be conducted via
screensharing, while group discussions and group brainstorming
will be conducted via “breakout” rooms (individual virtual rooms) to
split up discussions into smaller groups.
Both learning modes essentially offer the same course content and
learning outcomes.
Read the Online-based Classroom Learner Guide for a more detailed
comparison on both formats.
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We also offer post-training support which includes 2-hour Ask Me
Anything sessions with an industry expert for up to 3 years, an online
refresher seat within 3 years post-training, access to an insider
community, and 3-year access to up-to-date courseware via the
learning management system.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Are these short courses sufficient to achieve

+ I'm still unsure whether this course can help

desirable learning outcomes?

me meet my objectives.

Equinet Academy’s courses are meticulously designed to provide
bite-sized yet comprehensive information that are highly relevant to
the industry's needs. Through a combination of individual project
work, peer-to-peer interaction, and practice and feedback, trainees
can immediately apply the concepts learnt in class to their real
world projects.

If you are unsure about your learning objectives, you may use the
Course Selector Tool to get course recommendations tailored to
your needs. If you are still unsure whether this course is suitable for
you, please leave your contact details here. A course consultant will
get in touch with you to recommend appropriate course(s) based on
your learning objectives.

If you feel that you have not met the learning objectives at the end
of the course, you are always welcomed to re-sit the course online
without any additional cost. You will also have full access to the
courseware online which you may review during and after the
course, and post-training support to address any challenges you
may face along your learning journey through consultation with
subject matter experts.
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CERTIFIED DIGITAL MARKETING STRATEGIST (CDMS)

SkillsFuture Funding Available

SIGN UP NOW
Choose from online-based or face-to-face classroom learning modes

*https://www.equinetacademy.com/certified-digital-marketing-strategist-programme/
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