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WSQ ADVANCED DIGITAL MARKETING ANALYTICS

COURSE OVERVIEW
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ADVANCED DIGITAL MARKETING
ANALYTICS (GOOGLE
ANALYTICS CERTIFICATION)
Master Google Analytics 4 as Practiced by
Industry Experts

THIS COURSE IS

ACCREDITED BY:

This course is accredited by SkillsFuture Singapore under the WSQ
Skills Framework ICT-SNM-4007-1.1 Market Research

Course Code:
TGS-2021010333 / TGS-2022013818
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Course Duration

Mode of Delivery

Course Fee

2 Days (16 Hours)

Classroom, Instructor-Led, Hands-On

$888

9am - 6pm

Trainings are conducted live in Singapore

From $328.56 (inclusive of GST)
after 70% SkillsFuture Funding

WHAT IS THIS COURSE ABOUT?

COURSE DESCRIPTION
Brands are beginning to realise that rudimentary data analysis
isn’t suﬀicient to paint the full picture of how consumers engage
with their brands. Without a holistic understanding of consumer
behaviour across multi-channel interaction points, little can be
done to improve marketing performance.

You will learn, amongst other important concepts, how to
track extensive data points across multiple-domains &
devices, collect deeper user behaviour insights, set up
eCommerce tracking, and customise data specific to a
business’s needs with Google Analytics 4.

This intensive two-day Advanced Digital Marketing Analytics (GAIQ
Certification) training course is designed to stretch your comfort
level with Google Analytics and guide you through the technical
aspects of the platform to extract maximum data insights.

Through this, you will be able to simplify data analysis and
obtain deeper insights to drive important business decisions.

The instructional methods combine a healthy balance of theory
with plenty of hands-on exercises, designed to explore advanced
analytics concepts such as enhanced data capturing and analysis
capabilities that will bring your understanding of digital marketing
analytics to the next level.
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Target Audience
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Prerequisites

Anyone currently in, or looking to be in, a digital marketing
role with a brand or agency, who understands the importance
of data analytics in digital marketing, and wants to attain the
Google Analytics Individual Qualification (GAIQ) certification.

You are required to have basic computer navigational
skills such as opening and closing, dragging and
dropping, copying and pasting of files.

This course is suitable for individuals who possess basic working
knowledge of Google Analytics concepts, appreciate in-depth data
analysis to produce actionable insights, and who are keen to get
hands-on on the technical aspects of analytics platforms to take
their skills to the next level.

If you have no prior experience in digital marketing
analytics, you will need to complete the WSQ Digital
Marketing Analytics course or have at least one year
of experience on the Google Analytics platform.

COURSE HIGHLIGHTS
In this Advanced Digital Marketing Analytics
workshop, you will:
✓ Create a measurement & configurations plan to guide you on the appropriate data to
collect and measure
✓ Develop a clear and comprehensive understanding on how data gets collected and
processed in Google Analytics as well as the legal implications
✓ Deep dive into configurations settings in Google Analytics, from filters and events to
segmentation and custom reports in order to generate concise insights from your data
✓ Understand how to properly organize your Google Analytics account, resulting in more
readable and easily comprehensible reports
✓ Analyze and interpret advanced Google Analytics reports to gain a better understanding
of data to make marketing decisions
✓ Define new data points and transform your data analysis within Google Analytics for
optimal measurement and analysis
✓ And much more
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COURSE OBJECTIVES
By the end of the class, you will be able to:
✓ Understand in detail how data is collected and measured, and
its legal and privacy implications
✓ Assess strategies and create a comprehensive measurement
plan, selecting the most appropriate metrics to measure
within analytics for more effective analysis and business
outcomes
✓ Organize a Google Analytics account into a properly
structured setup for your business
✓ Propose appropriate configurations in Google Analytics for
specific business requirements
✓ Develop specific Google Analytics reports based on
segmentation and customizations to generate deeper
insights
✓ Analyse Google Analytics data to articulate business
implications based on internal and market data analysis
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COURSE OUTLINE
Course has been revised to Google Analytics 4 (GA4) from July 2022 onwards.

INTRODUCTION TO ADVANCED
GOOGLE ANALYTICS 4
Instructor-Led | Lecture, Drill & practice, Group
discussion

▷ Difference between GA4 Basics and Advanced
▷ Advanced Google Analytics (Why, Who, What)
▷ Quick Recap of GA4 Basics
▷ Google Tag Manager Basics
▷ Regular Expression Basics
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BEGIN WITH THE END IN MIND
Instructor-led | Lecture, Group discussion, Group
presentation

▷ Your Measurement Plan
▷ GA Configurations Overview

COURSE OUTLINE (CONT…)
UNDERSTAND GA4 DATA
MEASUREMENT
Instructor-led | Lecture, Demonstration and modelling

CONFIGURE EVENTS &
CONVERSIONS
Instructor-led | Lecture, Demonstration and modelling,
Drill and practice, Group discussion

▷ Tracking, Cookies & Legal Implications
▷ Data Collection
▷ Data Scope

▷ Events
▷ Automatic & Enhanced Measurement events
▷ Recommended events
▷ Custom events
▷ Conversions
▷ Testing in DebugView with GTM
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COURSE OUTLINE (CONT…)

ADVERTISING DATA
CONFIGURATION & ANALYSIS
Instructional-led | Lecture, Demonstration and
modelling, Drill and practice, Group discussion

GA4 CONFIGURATIONS
Instructional-led | Lecture, Demonstration and
modelling, Drill and practice, Group discussion

▷ Property Settings
▷ Cross-Domain Tracking

▷ Attribution
▷ Advertising Section
▷ Setting up audiences
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▷ Unwanted Referrals
▷ Custom Insights

COURSE OUTLINE (CONT…)
ADVANCED DATA ANALYSIS WITH
EXPLORATIONS

ADDITIONAL GA4
CONFIGURATIONS

Instructional-led | Lecture, Demonstration and modelling

Instructional-led | Lecture, Demonstration and modelling

▷ How Explorations Works

▷ Custom Dimensions
▷ Custom Metrics
▷ User ID
▷ Content Grouping

▷ Exploration Limitations
▷ Explorations Editor
▷ Share & Export Explorations
▷ eCommerce tracking
▷ Mobile app tracking

TYING IT ALL TOGETHER
Instructional-led | Lecture, Demonstration and modelling

▷ Plan & Execute
▷ Additional Resources
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WSQ ADVANCED DIGITAL MARKETING
ANALYTICS

CERTIFICATION
WSQ Statement of Attainment & Certificate of Completion
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A SkillsFuture WSQ Statement of Attainment (SOA) – ICT-SNM-4007-1.1 Market Research under the
National Infocomm Competency Framework (NICF) and Certification of Completion by Equinet Academy
will be awarded to candidates who have demonstrated competency in the NICF WSQ Advanced Digital
Marketing Analytics course assessment and achieved at least 75% attendance.

TRAINER PROFILE

DHAWAL SHAH
Dhawal Shah is an entrepreneur, coder and adventurer with 11 years of web development and digital marketing experience.
He is the Managing Director at 2Stallions Digital Marketing Agency, an award-winning full-service digital marketing agency,
based out of Singapore that he co-founded in 2012. It has grown from a founding team of 2 to a team of 20, and growing, across
4 countries. He has overseen more than 250 successful digital marketing projects with clients ranging from startups to MNCs.
He is well-versed in project management as well as development, infrastructure design, deployment and maintenance of web
and mobile applications. He also possesses deep knowledge in performance- driven digital marketing strategy and analysis
that incorporates search engine marketing, search engine optimization, social media marketing and advertising, email
marketing or marketing automation, conversion rate optimization and data analytics via Google Analytics.
Additionally, Dhawal has developed and delivered courses for corporate clients in Singapore and Malaysia on the topics of
digital marketing strategy, content marketing, social media marketing, search engine marketing and search engine
optimization. He has also conducted international workshops for the Ministry of Foreign Affairs Singapore on
Technopreneurship and Digital Transformation – having traveled most recently to Vietnam and Cambodia to speak to
government officials there. He has conducted lectures and mentoring sessions at Lithan Hall Academy, a Digital Skills
Accelerator.
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TRAINER PROFILE

DHAWAL SHAH (CONT…)
He holds an honours degree from National University of Singapore in Computer Engineering and studied at Stanford
University for a minor in Technopreneurship. As a digital marketer, he is Google Adwords Certified, Google Analytics
Certified and an Infusionsoft Certified Partner.
He was an early employee doing web development on Ruby on Rails and front end technologies like HTML, CSS and
AJAX, at a cutting-edge, live mobile streaming startup called Qik in Silicon Valley, which was later acquired by Skype.
During his time at the Defense Science Technology Agency (DSTA) in Singapore, he has managed large-scale, multimillion dollar Enterprise IT projects.
Dhawal co-founded Hucklebury, a self-developed eCommerce store specialising in dress shirts for men. He
successfully ran a Kickstarter campaign that raised $50,000 in 30 days. Through the use of SEO and content
marketing, he built a blog that grew to over 200K visits per month in organic traffic in the space of 8 months that
drove sales.
Driven by a keen sense of adventure, he most recently braved Class 5 rapids in New Zealand’s Rangitata River and
swam with dolphins in Kaikoura, NZ. He has also summited Mt Kilimanjaro, the highest peak on the African continent.
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WSQ ADVANCED DIGITAL MARKETING ANALYTICS

WHY LEARN AT EQUINET?
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OUR CLIENTELE

COMPANIES WHO HAVE ATTENDED OUR COURSES
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ENJOY

ACCESS

COMPLIMENTARY REFRESHER

POST-TRAINING SUPPORT

Re-attend the course, free of charge. Up to 1 complimentary
refresher for up to 3 years after the last date of the course
attended.*

The post-training support programme is available to past
trainees who have successfully completed the course. It
serves as a consultation to address any hurdles faced while
implementing the strategies and tactics shared during the
course on real world campaigns. Contact your course trainer
directly via email.

* Refresher seats are specially allocated for refresher trainees and are non-participative.
Refresher trainees may opt to take up participative seats subject to availability.
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GET

COMPREHENSIVE AND

HANDS-ON

STRUCTURED CURRICULUM

Retain knowledge better through practice and feedback. We
apply instructional design methodologies such as Gagne’s 9
Events of Instruction to enhance your learning and retention.

Course modules are designed to build on the foundations,
gradually leading up to the main course, and finally reinforcing
the concepts learned through practice and feedback.

EXPERIENCE
CURRICULUM AND COURSEWARE ARE

UP-TO-DATE
Our curriculum developers who are in
charged of keeping the curriculum and
courseware up to date are active
practitioners and experts in their
respective fields.

REALISTIC,

REAL-WORLD
PRACTICAL SETTING
Shorten your learning curve through realworld case studies and practical examples.

MODERN TRAINING
FACILITIES
Our training rooms are equipped with
laptops, 500mbps internet connection,
hexagon-shaped cluster seating, and
comfortable swivelling chairs, providing
you a cozy yet open learning environment.

GAIN
DEVELOPED AND DELIVERED BY

INDUSTRY EXPERTS
Our team of digital marketers are
passionate individuals dedicated to
imparting their years of knowledge
and experience to our learners.

19

3-YEAR ACCESS TO
COURSE MATERIALS
Worried your course materials accessed a
year ago have become outdated? Fret not,
signing up for this course gains you 3-year
access to the course materials via our
learning management system.

TAKEAWAY

ACTIONABLE
STRATEGIES
Takeaway actionable strategies,
WRITE HERE
frameworks, and processes you can
Feature
implement to new
or existingName
campaigns.

WHAT OUR TRAINEES SAY ABOUT OUR COURSE

TESTIMONIALS
Yong Soon Boon
ITE College East
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Lorene

“My experience with Equinet has been good so far. The
trainer's sharing of real life experiences has been helpful.”

“Dhawal managed to teach and simplify something that was
complex. I appreciate his patience and his industry
knowledge plus his experience in answering the questions
that I had.”

Eva Wong

Teo Jia En

“Dhawal is always on the ball to answer questions!
Appreciate the feedback and suggestions given to us during
class.”

“Signed up for this advanced session after attending Basic
GA course conducted by Dhawal. Learnt a lot from his
sharing and knowledge on GA, and it was an extensive 2days training. Even though im not proficient in GA, i'll take
the knowledge learnt and apply it by within next 1-2 weeks.
Thanks Dhawal once again! ”

WSQ ADVANCED DIGITAL MARKETING ANALYTICS

COURSE INFORMATION
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COURSE FUNDING
The following course funding & subsidies are available for WSQ courses.
For more detailed funding information, visit www.equinetacademy.com/faq

WSQ Course Funding (Up to 70% Subsidy)

Skillsfuture Credit

What are WSQ Courses? The Singapore Workforce Skills Qualifications (WSQ) is
a national credential system by SkillsFuture Singapore that trains, develops,
assesses and certifies skills and competencies for the workforce.

What is SkillsFuture Credit? Singapore Citizens above 25 with SkillsFuture
Credits in their SkillsFuture Credit account may use it to offset any
outstanding course fees for SkillsFuture approved courses.

Calculation of funding eligibility
Original Course Fee: $888
Net payable fees after funding are as follows:

Absentee Payroll

COMPANY-SPONSORED
(SME)
COMPANY-SPONSORED
(Non-SME)
SELF-SPONSORED
(21 - 39 years old)
SELF-SPONSORED
(Above 40 years old)
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What is Absentee Payroll? Absentee Payroll (AP) funding is a grant to help
employers defray the manpower costs incurred when they send their
employees for certifiable skills training during working hours.

SINGAPOREAN CITIZEN

SINGAPOREAN PR

$328.56

$328.56

(Before GST: $266.40)

(Before GST: $266.40)

$506.16

$506.16

(Before GST: $444)

(Before GST: $444)

$506.16

$506.16

(Before GST: $444)

(Before GST: $444)

$328.56

$506.16

(Before GST: $266.40)

(Before GST: $444)

Post-Secondary Education Account (PSEA)
What is PSEA? Singaporean Citizens can use his/her PSEA funds to pay for
approved fees and charges for WSQ programmes. The PSEA will be closed when
the account holder turns 31. Any unused funds in the PSEA will be transferred
to the account holder’s CPF.

Skillsfuture Enterprise Credit (SFEC)
For SSG-funded courses, companies can tap on the SFEC to subsidise up to
90% of out-of-pocket fees (i.e. nett course fees after funding, certification fees,
assessment fees) for WSQ courses, capped at $10,000 per company.

COURSE SCHEDULES

Course Duration: 2 Days (9am – 6pm)
View Available Course Dates via
https://www.equinetacademy.com/courses/adma-course-registration/

Online classroom and Face-to-face learning modes available.
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FREQUENTLY ASKED QUESTIONS

FAQs
+ Do I have to prepare anything before attending

+ Are there any funding or government subsidies for

the course?

this course?

For in-person training, do bring along a laptop. You also have the
option to loan a laptop from us for the duration of the course. You
may also want to bring along a jacket in case the room gets cold.

You may be eligible for up to 70% SkillsFuture subsidies. If you wish to
check your funding eligibility, you may complete step 1 of the course
registration form to check your nett course fees payable after all
available subsidies.

For online classes, do ensure you have a functional laptop and
have Zoom installed prior to class. For more details, you may read
the Online-based Classroom Learner Guide.

For more information on all available course funding/grants/subsidies,
you may check out this FAQ page.

As there will be WSQ assessments conducted in this course, you are
required to bring along your NRIC or any form of photo
identification for ID verification purposes.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ What is the difference between the WSQ

+ What is the Google Analytics Certification

Digital Marketing Analytics course, this

about?

advanced course, and the Google Analytics

Achieving the Google Analytics Certification demonstrates
competency in basic and advanced Google Analytics concepts. The
certificate is valid for 12 months from the date of passing the exam.

Individual Qualification study resources?
The basic Digital Marketing Analytics course covers the fundamental
concepts of Google Analytics. By the end of the course, you will earn
the Google Analytics for Beginners certificate awarded by Google
Analytics Academy.
The Advanced Digital Marketing Analytics course goes into more
detail covering more advanced concepts of Google Analytics and
preps you for the Google Analytics Individual Qualification (GAIQ).
This certification is also awarded by Google Analytics Academy and
it demonstrates a high level of proficiency in Google Analytics.
You may go through and review both course outlines in detail and
contact us should you have any specific questions on this.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ If I have any questions after the course, can I
consult the trainer?
Yes, you may contact your trainer after the course. There are other
post-training support channels such as the Equinet Academy Insider
Community where you may network with like-minded individuals
and industry experts and live Ask Me Anything sessions where you
may seek advice from a subject matter expert.

+ What is the difference between online classroom
and in-person classroom learning modes?
Typically, in a traditional classroom, classes are conducted with 1 trainer
to 20 – 24 learners in a cluster or classroom seating format. Group
discussions, group presentations, lectures, peer-to-peer coaching are all
conducted face-to-face (in-person).
In an online-based classroom, lessons will be delivered via a video
conferencing software, Zoom. Lectures will be conducted via
screensharing, while group discussions and group brainstorming will be
conducted via “breakout” rooms (individual virtual rooms) to split up
discussions into smaller groups.
Both learning modes essentially offer the same course content and
learning outcomes.
Read the Online-based Classroom Learner Guide for a more detailed
comparison on both formats.
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FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ Can't I learn everything over the internet?
Our courses offer a very hands on approach so that you will be
able to apply what you learn immediately. Moreover, our trainers
are industry practitioners who will be able to answer your
questions and offer expert advice in real time.
We also offer post-training support which includes 2-hour Ask Me
Anything sessions with an industry expert for up to 3 years, an
online refresher seat within 3 years post-training, access to an
insider community, and 3-year access to up-to-date courseware
via the learning management system.
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+ Are these short courses sufficient to achieve
desirable learning outcomes?
Equinet Academy’s courses are meticulously designed to provide
bite-sized yet comprehensive information that are highly relevant
to the industry's needs. Through a combination of individual
project work, peer-to-peer interaction, and practice and feedback,
trainees can immediately apply the concepts learnt in class to their
real world projects.
If you feel that you have not met the learning objectives at the end
of the course, you are always welcomed to re-sit the course online
without any additional cost. You will also have full access to the
courseware online which you may review during and after the
course, and post-training support to address any challenges you
may face along your learning journey through consultation with
subject matter experts.

FREQUENTLY ASKED QUESTIONS

FAQs (CONT…)
+ I'm still unsure whether this course can help
me meet my objectives.
If you are unsure about your learning objectives, you may use
the Course Selector Tool to get course recommendations
tailored to your needs. If you are still unsure whether this
course is suitable for you, please leave your contact details
here. A course consultant will get in touch with you to
recommend appropriate course(s) based on your learning
objectives.
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WSQ ADVANCED DIGITAL MARKETING ANALYTICS

SkillsFuture Funding Available*

SIGN UP NOW
*https://www.equinetacademy.com/advanced-digital-marketing-analytics-course/
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Registered Course Names and Course Codes:

Accounting and Corporate Regulatory

Course Support Period:

NICF WSQ ADVANCED DIGITAL MARKETING ANALYTICS | TGS-2021010333

Authority (ACRA) registration number:

20 Dec 2021 - 19 Dec 2023 (In-person classes)

NICF WSQ ADVANCED DIGITAL MARKETING ANALYTICS (SYNCHRONOUS E-LEARNING) |

201708981D

25 May 2022 - 24 May 2024 (Synchronous E-Learning)

TGS-2022013818

