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The Five Elements of a Story

Message
Conflict
Characters
Plot
Setting

A S

Extracted from “Storytelling: Branding in Practice by
Klaus Fog, Christian Budtz, and Baris Yakaboylu”
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Establish Your Setting (Context)

A ‘_. ok
e Nl -
> . 9

Fiction Non-fiction



Themes: Story Archetypes

| Alibaba G}oup
|2k 2l o]

#1 David and Goliath

. . #2 Dennis the Menace #3 Ugly Duckling
How a small and delicate enterprise _ _ p R
. An unconventional and sometimes How the “black sheep” which
can beat the 800 pound gorilla , , _
. . controversial approach which surprises nobody thought would ever be
through sheer ingenuity. ) . . .
incumbents and helps to win hearts. outstanding become a major force

to be reckoned with.

#4 Hare and
Tortoise

How steadfastness
and determination
helps a small
company like yours
to win the race.

z #5 Robin Hood

How your company acts
as the bastion for all
things good, fighting for
justice despite its
relative obscurity and
powerlessness.




What Is His Theme?




Definition of a Plot

A Plot describes the events that make up a
story, with events that relate to each other
In a pattern or a sequence.

https://literarydevices.net/plot



https://literarydevices.net/plot/

Theme vs Plot

“What is your key message?”

“What happens in the story?”

THEME PLOT

“What does the excitement
depend on?”

“What does this story have to say about life?”

“Universal truths”



7 Storytelling Formulas

AIDA
Three-Act Structure

String of Pearls
Star-Chain-Hook

Freytag Pyramid
StoryBrand Plot Structure
The Hero’s Journey
(Monomyth)

E—

S

Shorter Social Media
Content Formats

Longer Social Media
Content Formats



AL creativeLive
!v Sponsored - @

Learn to break into the world of professional food photography with world-
renowned commercial photographer, stylist, and NY Times columnist
Andrew Scrivani. Watch Preview.

- -' .

4 (e . - : " e

Attention: Attract with ¥

attention-grabbing ‘
image or headline ’ ‘
Interest: Stimulate

interest by describing FOOD P @ GRAPHY.}
main benefit

Desire: Deepen desire by
providing further
benefits

Action: Provide a clear
Ca" TO ACtion (CTA) Food Photography Class

18,400 Students

Watch More

OO0 442 34 Comments 586 Shares 23k Views &~



. . UOB Cards

Sponsored - @

You can't find what doesn't exist!

No admin fees when you pay overseas in local currencies with KrisFlyer
UOB MightyFX. Plus, earn KrisFlyer miles as you convert and spend.
Sign up now and receive a 28" luggage and up to S$170. More details at
uob.com.sg/krisﬂyeruobo.

#KrisFlyerUOB #MightyFX

all T

Google

ARTICLES FOR YOU Show

Fi

nd ou

9:41 AM $100% (=)

Search or type URL 4

t more about suggested content

2 Comments 1share 9.2Kviews

AIDA Example 1

Attention: Video of a
Google search is eye-
catching

Interest: Stimulate
interest with main
benefit 2 No admin fees

Desire: Further benefits
of earning KrisFlyer
miles, 28" luggage, and
$$170.

Action: Clear sign up
details and CTA in link.



AIDA Example 2

Attention: Red coloured Q —
. . . Sponsored - @
visual with a robot-looking

f | g u r e Lily makes learning Chinese fun through real-time conversation and
translation. Ask it anything and learn organically at home.

Learn Chinese the easy way with Lily!

Preorders now available at 50% OFF!

Interest: Stimulate interest
with main benefit > being | it <
fluent in Chinese The secret weapon

Desire: Further benefits > il na Uiy L EEES
real-time conversation, ask et
it anything, learn at home

Action: Pre-orders at 50%

WWW.INDIEGOGO.COM/LILY
O F F | Lily: The Future of Self-Education® Learn More
The Most Reliable Friend For Practicing Chinese

QD% 154 71 Comments 40 shares



2 Three-Act Structure

ACT I ACT 1II ACT IIT
crigis
|
L
e
miﬂ_ﬂ_ . n’,'nr'ip'ﬂ-ﬁ ?r}-r'}
3nd - ake® b %
-;:.'lr?' ?.1' '5'[:1

ynrroduct iﬂlﬂ q"'::—:
SETUP CONFRONTATION RESOLUTION

@ Flot Podint (a major twist that provokes the beginning of a new act.)

* Actl: Setup where stage is set and characters introduced
e Act ll: Confrontation and conflicts
e Act lll: Resolution of the problem with your product or service



A Different One Minute




Three-Act Structure Example 2
/‘\ Real Estate Company i Like Page l. Set-up:

Sponsored - @ .
o | | | Divorce and
Divorce is difficult enough without stressing about selling your home too.
These 5 tips will show you how to sell your home fast so you can move on. p ro pe rty

ownership

II. Confrontation:
Stress of
selling home

lll. Resolution:
Selling home
fast to move
on

Sell It Faster, Move On Easier

*Free Guide* shows you the 5 things every divorcing couple must know before
selling their home.

REALESTATECOMPANY.COM Download



3-Act Structure Eg. 3

1. Act | (Setup): Company
want to branch into
take-home soup packs

2. Act Il (Confrontation):
14-day shelf life of soup
packs too short

3. Actlll (Resolution):
SPRING’s CDG helped
them extend shelf life of
products to 120 days

senineg  IPRING Singapore

When The Soup Spoon decided to branch into take-home soup packs, they
faced a problem — the 14-day shelf life of the soup packs was so short that
few retailers wanted to carry it. But with help from SPRING’s Capability
Development Grant (CDG), they became the first in Singapore to adopt the
High Pressure Processing (HPP ) technology, which extends shelf life of its
products to 120 days without the need to use preservatives or additives.
Read their full story at hitp://bit.ly/SPRINGNewsNov17-8.

Find out how your business can also benefit from CDG at
wWww.spring.gov.sgicdg.

“The HPP technology has
helped us increase the
shelf life of our soup
products, which has in turn
opened new doors for us
both locally and globally.”
Anna Lim

Managing Director,
The Soup Spoon

O D Mark Knhco and 122 others | Share @ v



3 String of Pearls

String together a series of details which act as
“selling points” one after another.



String of Pearls Example 1

Andrew Chow, Jackie Yeo and 48
others like DBS BusinessClass.

DBS BusinessClass Y
Sponsored + @
Get fast funds to EXPAND your business
& take on that BIG project. 4 Hours fast
approval. Lower rates online

“STOCK UP ; = HEXPY
STOCK UP. ; EXPAN

[+
Get Funds, . Quickly
Fast Apply Now Access

Stock Up on... Expand Yol

012 1Share @~

B & o =

Andrew Chow, Jackie Yeo and 48
others like DBS BusinessClass.

DBS BusinessClass

Sponsored + @

U;:-:,]

Get fast funds to EXPAND your business
& take on that BIG project. 4 Hours fast
approval. Lower rates online

want to

HEXPAND
MY BUSINESS

o
Quickly
Access Mo...

Expand Your

| Apply Now

1 Share

O

-

Andrew Chow, Jackie Yeo and 48
others like DBS BusinessClass.

DBS BusinessClass e,
Sponsored + @
Get fast funds to EXPAND your business
& take on that BIG project. 4 Hours fast
approval. Lower rates online

Iwant to
" TAKE ON THAT
BIG PROJECT

Get More ;
Cash Flow Apply Now

Secure Bigger

1 Share

o

DBS Bank’s images and benefits to strengthen value proposition to SMEs
Presented on a Facebook Carousel Ad



String of Pearls Example 2
G oo

Be a Police Officer.

Join the Singapore Police Force in #safeguardingeveryday

J
(g SWGRPORE POUCE FORCE : p R r o
.t\‘)/ SOLERRRAINE (RINY BAY e P 5&)] ?F:?r?g} f’:]l::z‘l.,fil

GUARDIANS DEFENDERS INVESTIGATORS
Be a Guardian! AN N Be a Defender! e Be an Investigator! P
oo; Yusof | ateef and 2 5k others

Singapore Police Force highlights heroic attributes of police officers
in recruitment ad



4 Star-Chain-Hook

Developed by Frank Dignan, this
works on the following basis:

* Star — Attention grabbing
opening focused on your
product idea

* Chain - Series of facts, ,\
sources, benefits (similar to e
Chain of Pearls)

e Hook — The Call To Action
(CTA)




Star-Chain-Hook Example 1

Zero emails. An empty to-do list. Free time.
How the business world's best get things
done: buff.ly/1nncKjl

All in just one Tweet (140 characters or less)



Can You ID the Star-Chain-Hook?

o KAYAK il Like Page

° Sta r Eye_catc h i ng Yassssss, don't say we bojio!

Hotels in Tokyo, from $24/night e bit.ly/SIN-TYO

visuals and Headline

* Chain of benefits:
1. Escape heat
2. Gorgeous markets
3. No long haul flight
4. Best picks

* Hoo k: From $24/ nig ht Escape the heat and visit these gorgeous Christmas

markets around Asia

You don't have to go all the way to Europe to find a festive Christmas market. Here
are the best picks from around the Asia-Pacific region!

KAYAK.SG

Q0D 143 14 Comments 48 Shares @ v



5 Freytag’s Pyramid

Created by Gustav Freytag
and comprises 5 parts

| 1. Exposition: Provide
Al background/ context

2. Rising action: Build
Falling action conflicts and
challenges leading to...
3. Climax: Most exciting
‘fight’ and turning point
Exposition Denouement 4- FaIIin_g a_ction: How
conflict is resolved

5. Dénouement: A happy
ending

Rising action



Exposition
(Context)

Rising Action

Climax +
Falling Action

Dénouement

Example of
Freytag’s Pyramid

Oleg Vishnepolsky
' I Global CTO at DailyMail Online and Metro.Co.Uk
-

4d - Edited

The INTERVIEW was not going well. The candidate did not answer simple
questions.

Then he said, "I am sorry, | understand you will hire someone else. You need the
best candidate. | really needed this job. | dont know what | will tell my wife. | have
been looking for a long time, | applied to no less than 1,000 jobs. This was my first
interview in last 6 months."

| said "You are the best candidate. Your resume and past track record are
spectacular. You passed the technical interview with flying colours. My team would
be really thrilled if you join us. And as far as | am concerned, you just passed the
personal interview with flying colours too. Honesty, tenacity and modesty...

The best qualities in any team but particularly for a QA manager.”

He was the best QA manager | ever had.
The best diamonds are found in their rough.

To see the resume we need to use our eyes.
To see the real person we need to use our hearts.

--- Spotting good people is easy as this next short post about pizza interview
shows: https://Inkd.in/dfFpQgh

27,539 Likes - 922 Comments




Another Example...




PLOT
TITLE:
RISING ACTION AUTHOR:
(List examples that create complications or suspense)
FALLING ACTION
CONFLICT
RESOLUTION
EXPOSITION PROTAGONIST vs. ANTAGONIST
Setting: V8,
Situation/climate:
Characters:
THEME

Source: https://www.thinglink.com/scene/583708387175301122



https://www.thinglink.com/scene/583708387175301122

6 The StoryBrand Plot

THAT CALLS THEM TO ACTION

MEETS A GUIDE WHO
UNDERSTANDS THEIR FEAR @ ‘
A CHARACTER . " .

COMEDY

THAT RESULTS IN...
AND GIVES THEM A PLAN

Your Brand Should
WITH A PROBLEM Tell a Clear Story.

TRAGEDY

Donald Miller



http://coolerinsights.com/wp-content/uploads/2016/10/Story-Branding-Plot-Structure.jpg
http://coolerinsights.com/wp-content/uploads/2016/10/Story-Branding-Plot-Structure.jpg

Example: Star Wars Story Plot

STAR WARS
DESTROYS THE
DEATH STAR
OBI-WAN KENOBI GO DEFEAT .
HE’S BEEN THERE THE EMPIRE
AND UNDERSTANDS ;
THAT
LUKE : s ACTION EITHER
‘ RESULTS IN...
% : TELLS LUKE HE HAS .
WHAT IT TAKES
s J TRUST THE FORCE
THE EVIL EMPIRE
I3 HE A IR THE REBELLION

IS CRUSHED



Example: IT Solutions Provider

Your Hero: Owner of small business.
Faces Problem: Spends a lot of time
keeping records manually. Loses track of his
financial accounts. Stressed!
Meets Guide: Smart Wizard software
Who gives a Plan:

1. Fill in this assessment form

2. Use our software FREE

3. Speak to our friendly consultants
Calls hero to Action: "Try our software FREE
now!”
With a Happy Ending: “You can spend more
time growing your business. And with your
loved ones.”
Inaction leads to Tragedy: “Don’t Waste
Your Precious Years!”

Image source: http://asiarisingtv.com/tag/asian-business/



@ L I B E R TY I D ” DOWNLOAD FREE REPORT PRICING FAQ m

R IDENTITY THEFT

3)

12)

GET COVERED CONTACT US GET EVERYTHING BACK
Insurance companies don't cover identity theft. If something happens, contact us and our army Our team restores and recovers everything. You
LibertyID will cover you. of trained specialists go to work immediately. don’t have to deal with the hassle. We get

We’ll work around the clock to get everything everything back.

back.

S _
GET COVERED
FOR ACTION!

They Steal Your / They Destroy Your / They Ruin Your




PROJECT

@ A CHARACTER

What do tl\qmnl?

THAT CALLS
THEM TO ACTION

®

MEETS A GUIDE
WHO UNDERSTANDS
THEIR FEAR

What's the call to action?

@

ANMD GIVES
THEM A PLAN

Philesephical

Summarize your plan

THAT RESULTS INL.

BRAND

SturyBra nd.com

THE ONE PAGE BRANDSCRIPT

SUCCESS

Successful Results

FAILURE

Tragic Results




7 The Hero’s Journey

Created by Joseph /& ™
Adventure Supernatural
Retlrn

Campbell and i

known as the fre oddess)  KNOWN GULTQEJEEN

Monomyth. UNKNOWN Threshold,
1-.‘
Helper

Biblical stories, Arenement

LOTR, Star Wars,

Harry Potter and

Other ma ny OtherS. Transformation REVELATION

death & rebirth



7 The Hero’s Journey

Total of 17 stages, & o™\
. . Retrn Adventure Supernatural

with 3 main acts: i

1. Departure e coddess)  KNOWN GULTQEJEEN
(Separation) UNKNOWN T,
2. Initiation ™.

(Descent and Atonement
nitiation)
3. Return (with
:{ewa rd ) Transformation REVELATION

death & rebirth



Example of Hero’s Journey

UNIVERSITY
W

proudly presents



Title:

ACT
ONE

ACT
TWO

ACT
THREE

Hero's Journey Template
Ordinary Werld Call 1o Adventure Retfusal of the Call Meeting with the Mentor
Limited awareness of a problem Increased awareness Reluctance to change Overcoming reluctance
Crossing the Threshold Tests, Allies and Enemles Approach the Inmost Cave Ordeal
Committing to change Experimenting with first change Preparing for a big challenge Attempting a big change
Heward (seizing the sword) Hoad Back Hesurrection Return with the Elixir
Censequences of the attempt Rededication to change Final attempt at big change Final mastery of the probiem
{improvements and setbacks)

Blmm

Sutng -t

Source: https://www.scoop.it/t/serious-



https://www.scoop.it/t/serious-play/p/1804500338/2012/05/18/karl-with-a-k-hero-s-journey-template

7 Storytelling Formulas

E—

AIDA
e Three-Act Structure
e String of Pearls

e Star-Chain-Hook
Longer Stories

* Freytag Pyramid

e StoryBrand Plot Structure

* The Hero’s Journey
(Monomyth)

Link Posts, Tweets,
Facebook/Instagram
Photo Posts, Infographics,
short videos, Instagram
Stories

Longer form videos, Blog
articles, LinkedIn posts,
customer stories,
branded series (eg DBS
Sparks), Website Copy
(eg About Us)



Crafting a Storyboard

Storyboard template

i * Visual
sequence
of each
frame

* Ensure key
plot points
covered

* Include
text
overlays




Storyboard Example

ATTENTION
prm—
|

Interesting |
Content

Click Me!

\

INTEREST
)
ACME CO

DESIRE

Acme Co seems to
really solve my
problem

Where are you visible? How do
you rise above the noise?

What piques the customer’s
interest? How? Why?

Are you connecting with an
important problem scenario?

* ONBOARDING
- - / 3
Thisis ACME CO
easy!

\

To get started

4 Andth(‘y \ Vv Option

product Option 2
is great. L g

RETENTION

el
sSub |

You have been using Acme
Co for 3 weeks. Here are
some more tips.

Share?

What do they have to do to buy?
Is it as simple as possible?

What does the user have to do to
get initial reward/gratification?

How do you ensure the user stays
happy and active? Shares?

http://scff.info/example-of-storyboard-powerpoint/



http://scff.info/example-of-storyboard-powerpoint/

Another Example...

N

Thank God for
Nescafe Coffee! I'm

| wish | don't
have to get uE
and go to work!

Create your own at Storyboard That

now ready to face
the world!

Nescafe is my
secret to high
productivity.
What's yours?

Mine is a good
night's sleep' 8
hours no less.




Storyboarding Tools

* Canva.com 1kl StoryboardThat Create atoryboard Prici
e Storyboard That
(https://www.storyboardth Digital Storytellmg

at.com/ FREE VerS|On haS Powerful Visual Communication, Made Easy
limited functionality)

OVER 6,000,000 STORYBOARDS CREATED! AR E For Teach

e Storyboarder
(https://wonderunit.com/s
toryboarder/)



https://canva.com/
https://www.storyboardthat.com/
https://wonderunit.com/storyboarder/

1. Create Your
Characters and their
Contexts

2. Choose Storytelling
Formula

3. Craft a Story Board
for your Story!






Question

What is the correct sequence for this story structure?

MEETS A GUIDE WHO
UNDERSTANDS THEIR FEAR

AND GIVES THEM A PLAN

A CHARACTER

THAT RESULTS IN...

COMEDY

G

TRAGEDY

THAT CALLS THEM TO ACTION

WITH A PROBLEM




Answer

COMEDY
THAT CALLS THEM TO ACTION

MEETS A GUIDE WHO
UNDERSTANDS THEIR FEAR @ ‘

@ D THAT RESULTS IN.. *+ )
B AND GIVES THEM A PLAN
Your Brand Should

(G wimaprosLEM Tell a Clear Story.

c A CHARACTER

TRAGEDY

Answer:
C,GABFDE


http://coolerinsights.com/wp-content/uploads/2016/10/Story-Branding-Plot-Structure.jpg
http://coolerinsights.com/wp-content/uploads/2016/10/Story-Branding-Plot-Structure.jpg







Training Materials

Drop us an email
marketing@coolerinsights.com
for a copy of this presentation slides

UHEUU T




l BONUS: Free Writing Guide

Download a free guide with 28 writing secrets
used by professional writers.

http://bit.ly/coolwritingguide



http://bit.ly/coolwritingguide

Connect With Me

walter@coolerinsights.com

coolerinsights.com
Facebook.com/coolinsights

Linkedin.com/in/coolinsights

COOLER
OO REiGRTS







Start with
C ;
end with

an

From:
Sell With A Story
by Paul Smith

Why should | listen to this?

e Where did this take place?
e When did it take place?

e Whois the hero?

e What did the heroes want?

What was the problem/
opportunity?
What did you do about it?

How did it turn out (for
everyone)?

What did you learn?

What do you think | should do?

Have you always wanted

and ?

Back in , at ,
there was , and they were
trying to ...

Then, one day

So they , and then
, and so they

Eventually...

What | learned from that was...
(That’s when | realised ... That
explains why ... What I've since
come to realize is ....)

And that’s why | think you
should...



